UNIVERSITY OF WISCONSIN-WHITEWATER

CURRICULUM PROPOSAL FORM #4
CHANGE IN OR DELETION OF EXISTING COURSE

Type of Action (check all that apply)

 FORMCHECKBOX 
  Course Deletion




 FORMCHECKBOX 
  Requisite Change

 FORMCHECKBOX 
  Course Revision




 FORMCHECKBOX 
  Repeatability Change

 FORMCHECKBOX 
  Description Change*



 FORMCHECKBOX 
  Diversity Option

 FORMCHECKBOX 
  Title Change




 FORMCHECKBOX 
  General Education Option

 FORMCHECKBOX 
  Number Change





area:   FORMDROPDOWN 

 FORMCHECKBOX 
  Contact Hour Change and or Credit Change
              FORMCHECKBOX 
  Computer Requirement

 FORMCHECKBOX 
  Grade Basis




              FORMCHECKBOX 
  Writing Requirement

 FORMCHECKBOX 
  Add Cross-listing




 FORMCHECKBOX 
  Other:       
      *  Use Form 5, if only a Description Change

Effective Term:   FORMDROPDOWN 

Current/Old Course Number:
220 363    Crosslisted Number:             
New Course Number:
               Crosslisted Number:             
Current/Old Course Title: 
Retail Sales and Distribution
New Course Title:             
     
25-Character Abbreviation (if new title):       
Sponsor(s):       
Richard James
Department(s): 
BECNA
College(s):        
 FORMDROPDOWN 

This Course is Required in the Following Programs:


Business/Marketing Education

Marketing Education

Is paperwork complete for those programs?
 FORMCHECKBOX 
 NA   FORMCHECKBOX 
 Yes  FORMCHECKBOX 
 will be at future meeting

(Form 2 is necessary to provide updates to the Catalog and Academic Reports)

Proposal Information

I. Detailed explanation of changes (use FROM/TO format)  
II. Delete BSEDCNA 363 Retail Sales and Distribution
FROM:

TO:

III. Justification for action

Additional resources are needed to serve two growing majors in the Department.  An assessment was completed to determine the marketing and management courses that could serve those individuals seeking DPI Marketing (285) license.  Course proposals are prepared to add those courses to the Business Education/Marketing Education Comprehensive major and the Marketing Education major.

IV. Syllabus/outline (if course Revision)

