University of Wisconsin-Whitewater

Curriculum Proposal Form #3

New Course

Effective Term:
 FORMDROPDOWN 



Subject Area - Course Number:
JOURNLSM 248 
Cross-listing:
     
(See Note #1 below)

Course Title: (Limited to 65 characters)
PUBLICATION LAYOUT 
25-Character Abbreviation:  
PUBLICATION LAYOUT


Sponsor(s):  
Sam Martino, Kim Hixson
Department(s):
Communication
College(s):
 FORMDROPDOWN 



Programs Affected:

Is paperwork complete for those programs? (Use "Form 2" for Catalog & Academic Report updates)


 FORMCHECKBOX 

NA 
 FORMCHECKBOX 

Yes
 FORMCHECKBOX 

will be at future meeting

Consultation took place:
 FORMCHECKBOX 

NA 
 FORMCHECKBOX 

Yes  (list departments and attach consultation sheet)

Departments:       


Requisites:
Journlsm 244 or Speech 203
Grade Basis:
 FORMCHECKBOX 

Conventional Letter
 FORMCHECKBOX 

S/NC or Pass/Fail
 

Course will be offered:
 FORMCHECKBOX 

Part of Load
 FORMCHECKBOX 

 Above Load 


 FORMCHECKBOX 

On Campus
 FORMCHECKBOX 

Off Campus - Location       

Instructor:
Martino, Hixson

Note: If the course is dual-listed, instructor must be a member of Grad Faculty.
Check if the Course is to Meet Any of the Following:

 FORMCHECKBOX 
  Computer Requirement
 FORMCHECKBOX 
  Writing Requirement


 FORMCHECKBOX 
  Diversity 
 FORMCHECKBOX 
  General Education Option:   FORMDROPDOWN 
   

Credit/Contact Hours: (per semester)

Total lab hours:
     
Total lecture hours: 
48
 

Number of credits:
     
Total contact hours:
48 

Can course be take more than once for credit?  (Repeatability)  

 FORMCHECKBOX 
 No    FORMCHECKBOX 
 Yes          If "Yes", answer the following questions:

No of times in major:
     
No of credits in major: 
     
 

No of times in degree:
     
No of credits in degree:
      

Proposal Information (Procedures can be found at http://acadaff.uww.edu/Handbook/Procedures-Form3.htm)

Course justification:  The content of this course was formerly covered in Journlsm 245, Copy Editing and Layout.  Because of the large amount of material to be taught, that course has been split into two courses.  The new course, Journlsm 248, Publication Layout will provide a better opportunity for students to receive instruction and practice in layout and design of publications.  The Journlsm 245, Copy Editing and Layout course had too much content to be covered without sufficient time to adequately cover it.  Because of the advancement in computer-technology, more journalism professionals are required to have knowledge of publication layout and design and the necessary skills to practice it professionally.

Relationship to program assessment objectives:
This new course is part of a revision of the Journalism major, including advertising, print and broadcast journalism emphases.  The new major incorporates sequenced objectives throughout the program, and adds more rigor in both theory and application courses.  This new course will provide an opportunity for students to be kept current in using the most recent computer technology in practicing publication layout.
Budgetary impact:
None.  Can be taught as part of load by print journalism faculty. Through a revised course offering schedule, this course will become a Spring semester offering while its counterpart (Journlsm 245, Publication Editing) will be a Fall semester offering.  Therefore, there is no additional staffing needed.  
Course description:
  This course is a study of newspaper, magazine and on-line production that integrates working with text with layout and technological considerations. Building on the editing, writing of headlines and cutlines, proofreading and considering of newsworthiness practiced in Copy Editing, the course integrates these skills with selection and placement of graphic elements, proofreading, page layout, selection and placement of stories, editorial responsibilities and basics of print media production, including newspapers, magazines, newsletters and online services. This is a lecture/ demonstration/ laboratory course in which information is presented for students to apply in practical situations.
Course requisites:
 JOURNLSM 244 or SPEECH 203

If dual listed, list graduate level requirements for the following:

1. Content (e.g., What are additional presentation/project requirements?) 


2. Intensity (e.g., How are the processes and standards of evaluation different for graduates and undergraduates? ) 


3. Self-Directed (e.g., How are research expectations differ for graduates and undergraduates?) 


Course objectives and tentative course syllabus:



Publication Layout

Journalism 248

Upon successful completion of this course, students should be able to:

· edit copy according to style, grammar and space considerations, with particular attention to accuracy, conciseness, clarity and consistency, in addition to grammar, punctuation and Associated Press style all in the context of laying out newspaper and magazine pages

· have practical understanding of libel and invasion of privacy, and be alert to possible occurrences;

· be alert to potential ethical problems, and the need for good taste and sensitivity in communicating information;

· compose accurate headlines within space and type size constraints;

· select, crop and size photos, and write suitable captions;

· select appropriate type styles, sizes and configurations;

· catch production errors that can occur despite care in the editing process; plan and lay out a newspaper page and magazine pages with consideration to newsworthiness;

· work with small group to produce part of newspaper and to update news web site

· be familiar with contemporary publication production considerations and techniques, including introductory desktop publishing;

· create and update simple web pages and order information according to newsworthiness and design principles;

· be aware of the need to keep up with changes in technology;

· understand how technology and medium affect content; and

use e-mail to communicate with others.

Publication Layout

Semester year / UW-Whitewater
Journlsm 248 / three credits

a.m.- p.m., Tuesdays and Thursdays in Heide Hall

Prerequisite: Copy Editing (164-245)

Instructor: 
Office: 

Telephone: office – (262) 472-xxxx
E-mail:@ uww.edu

Office hours: 

Texts

Course packet, available at campus bookstore.

Harrower, T.  (1999) Newspaper designer's handbook with CD-ROM.  5th Ed. McGraw-Hill College Div.

Goldstein, N. ed. (2002) The Associated Press stylebook and briefing media law. 
Associated Press.

Supplies

Blank IBM-compatible ZIP disk (available at computer stores or campus bookstore)

No. 2 pencils with erasers

Course description

A study of newspaper, magazine and on-line production that integrates working with text with layout and technological considerations. Building on the editing, writing of headlines and cutlines, proofreading and considering of newsworthiness practiced in Copy Editing, the course integrates these skills with selection and placement of graphic elements, proofreading, page layout, selection and placement of stories, editorial responsibilities and basics of print media production, including newspapers, magazines, newsletters and online services. This is a lecture/ demonstration/ laboratory course in which information is presented for students to apply in practical situations. 

Course objectives

Upon successful completion of this course, students should be able to:

· in the context of laying out newspaper and magazine pages, edit copy according to style, grammar and space considerations, with particular attention to accuracy, conciseness, clarity and consistency, in addition to grammar, punctuation and Associated Press style;

· have practical understanding of libel and invasion of privacy, and be alert to possible occurrences;

· be alert to potential ethical problems, and the need for good taste and sensitivity in communicating information;

· compose accurate headlines within space and type size constraints;

· select, crop and size photos, and write suitable captions;

· select appropriate type styles, sizes and configurations;

· catch production errors that can occur despite care in the editing process; plan and lay out a newspaper page and magazine pages with consideration to newsworthiness;

· work with small group to produce part of newspaper and to update news web site

· be familiar with contemporary publication production considerations and techniques, including introductory desktop publishing;

· create and update simple web pages and order information according to newsworthiness and design principles;

· be aware of the need to keep up with changes in technology;

· understand how technology and medium affect content; and

· use e-mail to communicate with others.

Attendance

Attendance is mandatory. Most assignments and discussions will take place only in class and cannot be replicated. Making up the work will be nearly impossible. As with any job, students choosing to be absent are expected notify the instructor in advance by e-mail, telephone or a written, dated message left with the communications office or under instructor’s office door. Assignments cannot be made up without prior notification of absence for religious observance or participation in a university-sponsored event. In case of family illness or death, the student should ask the Office of Student Life to confirm the excuse.

University policies

The University of Wisconsin-Whitewater is dedicated to a safe, supportive and 

nondiscriminatory learning environment. It is the responsibility of all under-graduate and graduate students to familiarize themselves with university policies regarding Special Accommodations, Academic Misconduct, Religious Beliefs Accommodation, Discrimination and Absence for University-Sponsored Events. (For details, refer to the Undergraduate and Graduate Timetables; the “Rights and Responsibilities” section of the Undergraduate Bulletin; the Academic Requirements and Policies and the Facilities and Services sections of the Graduate Bulletin; and the “Student Academic Disciplinary Procedures” [UWS Chapter 14]; and the “Student Nonacademic Disciplinary Procedures” [UWS Chapter 17].)

Deadlines

Meeting deadlines is important in media work. However, life does get in the way. Accordingly, students with one or two late assignments can turn them in late provided they contact the instructor. Students may not be able to make up in-class assignments, especially if they do not contact the instructor in advance of an absence.

Late assignments will be docked 10 percent of the points possible. For every additional 
24 hours the assignment is late, another 10 percent of the points possible will be deducted. This includes Saturdays and Sundays. Late assignments must be turned in at the instructor’s convenience, meaning the student must contact the instructor and ask the best way to deliver the assignment. Students should not just leave assignments under the instructor’s office door, or fax or e-mail assignments and expect the instructor to receive them within the required time period. 

After two late assignments, the instructor may refuse to accept any more late assignments from that individual. The instructor may not accept late assignments during the last two weeks of the semester. Students experiencing difficulty in handling course material or in meeting these deadlines should discuss their situations with the instructor well in advance of the deadlines.

Access to computer labs or technological problems generally will not be an excuse for late work. Students are responsible for backing up their electronic files. Throughout the semester, students should keep electronic and paper copies of all assignments. Before ejecting floppy or zip disks from the computers, students should exit the software program by going to the File menu and pulling down to Exit.

Grading and exams

The course grade will be based on a series of assignments completed throughout the semester. The assignments will be a combination of take-home assignments and in-class exercises. Students likely will need to use the computer lab outside of class. There will be no mid-term or final. The time scheduled for the final exam will be used to hand back course projects. 

The work in the course will total about 1,000 points. The approximate breakdown for the kinds of assignments , the exam and the final projects is:

Small projects 
30

Group project
20

First individual project
25 percent

Second individual project 
25 percent

Note that the point values and proportions may change as the course progresses.

Each student’s grade will be based on her or his percentage earned of the points available according to the following scale:

A
90 to 100 percent

B
80 to 89

C
70 to 79

D
60 to 69

F
59 and less

Course schedule

Week 1

Topic: 
Introduction. Review of editing process: style, content, libel, privacy, ethics. 

Week 2
Typography. Entry points.

Week 3
Modularity, layout of story packages and writing headlines.

Week 4
Photographs and cutlines.

Week 5
Story packages with photos, pull quotes.

Week 6
Publishing stories to the Web. Writing headlines and summary sentences.

Week 7
Begin group newspaper and web project.
Week 8
Work on group project.
Week 9
Finish group project. Due last class period of this week.
Week 10
Begin first individual newspaper and web project , in and out of class. 

Week 11
Work on first individual newspaper and web project , in and out of class. 
Week 12 
Finish first individual project by end of last class period this week.

Week 13
Begin second individual newspaper and web project , in and out of class. 

Week 14
Work on second individual newspaper and web project , in and out of class. 
Week 15 
Finish second individual project by end of last class period.

Final exam period
No exam. Instructor will be on hand to return projects and report final grades.

Bibliography: (Key or essential references only.  Normally the bibliography should be no more than one or two pages in length.  Indicate current library holdings by placing an asterisk [*])
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