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Proposal Information

I. Detailed explanation of changes (use FROM/TO format)

FROM:

Journlsm 243 News Writing

TO:

Journlsm 243 Mass Media Writing

FROM:

The treatment of news, news gathering techniques and news writing with emphasis on style.  Practical application of the structure of the summary lead and the news story.

TO:

Introduction to writing in the styles appropriate to various mass media.  Includes a review of writing fundamentals. An emphasis is placed on selecting, organizing and structuring information.  Practice in factual and strategic writing in print and electronic journalism and advertising is included.
II. Justification for action

Currently, Journalism 243 News Writing is required for the Journalism Print emphasis and Journalism Broadcast emphasis.  The revised and renamed course will now also be required for the Journalism Advertising emphasis.  Currently, the course is geared toward those students in the Journalism Print emphasis.  The revised and newly named course will expose students to the writing functions, structures and styles found in all three emphases.  This course revision will provide a needed introduction to writing for the mass media for our students.  Mass media jobs are evolving with mass media professionals often required to work effectively in various media with different purposes.  The course will also focus on improving students’ writing skills in the proper use of grammar, punctuation, syntax, and structure.

III. Syllabus/outline (if course Revision)

Mass Media Writing

Journlsm 243
Course Description: Introduction to writing in the styles appropriate to various mass media.  Includes a review of writing fundamentals. An emphasis is placed on selecting, organizing and structuring information.  Practice in factual and strategic writing in print and electronic journalism and advertising is included.

Course Objectives:

To know and understand the differences in writing styles for different media

To know and understand the differences in writing styles for different purposes

To review writing fundamentals

To improve general writing skills

To understand the qualities of professional writing in the media

To gain basic skills in writing for the various media

To gain basic knowledge and skills for designing layouts for news and advertising

Text: 

Braden, Maria with Roth, Richard  (1997).  Getting the Message Across: Writing for the Mass Media.  Boston: Houghton Mifflin

Evaluation:


Written assignments = 75%


Quizzes = 10%


Final Project = 15%

At the end of the semester, grades will be calculated and assigned as follows:  90%+ = A, 80-89% = B, 70-79% = C, 65-69% = D, 0-64% = F

Course Schedule

Week 1
Introduction to the Course,  Grammar, punctuation, proper use of language.

Week 2
Writing issues, objectivity and subjectivity.  

Week 3
Understanding the Mass Media. Read Chapter 1.

Week 4
Writing Basics. Read Chapter 2

Week 4
Getting the Facts. Read Chapter 3

Week 5
Writing News. Read Chapter 4

Week 6
Writing News for Print and On-line. Read Chapter 5

Week 7
Writing News for Broadcast. Read Chapter 6

Week 8
Writing Features. Read Chapter 7

Week 9
Writing Opinions. Read Chapter 8

Week 10
Designing for Publication and on-line.  Read chapter 14 284-296

Week 11
Advertising Writing for Print and On-line. Read Chapter 10

Week 12
Advertising Writing for Broadcast. Read Chapter 11

Week 13
Writing for Public Relations.  Read Chapter 9

Week 14
Designing Ads.  Read Chapter 14, 296-310

Week 15
Work on Final Project

Week 16
Complete Final Project
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