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Course justification:
 Print journalism students are currently required to take Introduction to Mass Communications, a 100 level course that only devotes three or four weeks of the semester to targeted information relevant to this major. That course’s breath means the average student is unprepared for subsequent rigors of the major. As such, upper-level theory and research courses must devote inordinate time on basic information.  

Relationship to program assessment objectives: This new course is part of a total revision of the Journalism major, including advertising, print and broadcast journalism emphases. The new major incorporates sequenced objectives throughout the program, and adds more rigor in both theory and application courses. 

Budgetary impact: This course will be offered once each year during the fall semester and will represent one three-credit addition to current faculty load in the department. This one-quarter FTE will be covered by existing faculty in this area and by the revised course schedule in which some courses with low enrollments will be offered less frequently.

Course description: An in-depth survey of the development of the print media industry in America. Its social and historical impact is examined along with its legal foundations.
Course requisites:
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Course objectives and tentative course syllabus:


FOUNDATIONS OF PRINT JOURNALISM

Course Description

             An in-depth survey of the historic economic, writing, production, social impact, and legal foundations of the print media industries in America.
Overview

This is a survey course designed to provide the cognitive foundation necessary to understand events occurring in the print media industries. These media include newspapers, magazines, websites and other similar entities.  

Objectives

When the student has successfully completed this course, he or she will be able to:

· Trace the historical and economic development of various print media industries.

· Identify print media technology and recognize how they may restrain or promote the development of media systems.  

· Recognize various organizational structures typical in the print industries.

· Calculate various formulas used to measure audience composition.

· Identify various social forces that influence the industry and recognize the regulatory structures established to facilitate the public interest.

· Understand the role played by the U.S. Constitution and other legal considerations to the operations of contemporary media.

· Recognize the global nature of the industry.

Texts

Hodgson, F.W. (1996). Modern newspaper practice: A primer on the press. (4th ed). Woburn, MA: Focal 

Press.

Strunk, W. & White, E. B. (1959). The elements of style. New York: McMillan.

These texts will be available from textbook rental.
Outline

Unit

 I     Historical Contexts 

       A. Newspapers

       B. Magazines

       C. Corporate publications

       D. On-line publications

       E. Other forms

II    Economics and Structure of the Industry 

      A. Economic factors in the journalism industry

          1. concept of the firm. 

          2. marketing mix

          3. role of advertising

      B. CPM      

      C. Audience measurement: circulation

      D. Qualitative research

III   Writing Styles and Forms
       A. Newspapers

            1. News

            2. Features 

            3. Editorials

       B. Magazines, etc.

       C. Corporate, etc.

       D. On line, etc.

IV    Visual Literacy

A. Psychological principals

B. Graphics

C. Color

D. Motion

V   Production Systems for Mass Media

       A. The printing process


1. Newspapers

 
2. Magazines, etc.

       B. Information gathering systems

       C. Personal publishing

       D. On-line systems, etc.

       E.  Relevant software

VI    Controls 
      A. Formal

           1. Constitutional


   a. First Amendment               

   b. Defamation

   c. Privacy

   d. Access to information

           2. Statutory 

      B. Ethics

          Ethical codes

      C. Self-regulation

VI I  Effects 
       A. Mass Communication Theory

       B. Research techniques and findings

VIII National and International systems 

       A. National systems

       B. International issues

Assignments and Grading

Unit 1 

       Exam #1  (historical contexts)





100 points

Unit 2
       Exam #2 (industry economics) 





100    

Unit 3
       Exam #3 (writing identification and assessment)



non-graded 

Unit 4 

       Exam #5 (production systems) 
  



             100 

Unit 5
       Exam #6 (Law and ethics)                       

               

100

Unit 6 

       Exam #7 (Theory and effects)





100

Current events quizzes




                            
100

FINAL EXAM     (comprehensive plus Unit VIII)



100 

TERM PAPER
 (5-7 pages/APA style)




200  

                                                                                                           
             900 points

50% of  exams will be take home essays written consistent with Strunk and White.

Schedule

Week 1 Unit I Historical Contexts.

              History of newspapers.


Week 2 Unit I continued.

              History of magazines and others. Test #1.

Week 3 Unit II Economics and Structure of the Industry. 


  Organization and management.

Week 4 Unit II continued.

               Audience analysis. Test #2
Week 5 Units III and IV Writing Styles and Visual Literacy.

Week 6 Units III and IV continued.
               Test #3. Criterion referenced assessment.     

Week 7 Unit V Production Systems for Mass Media.
       
  The printing process.

Week 8 Unit V continued.
               Information gathering systems. Test #4


Week 9 Unit VI   Controls. 

Week 10 Unit VI Continued.

                Test #5.            

Week 11 Unit VII Effects. 
Week 12 Unit VII continued.
               Test #6.

Week 13 Unit VIII National and International factors.

Week 14 Unit VIII continued.

               Term paper due.

 Week 15 Discussion of papers and review for final. 
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