University of Wisconsin-Whitewater

Curriculum Proposal Form #2

Change in Degree, Major, or Submajor

Effective Term:
 FORMDROPDOWN 



Type of Action:
 FORMDROPDOWN 

Degree:
 FORMDROPDOWN 

Program Title:
JOURNALISM ADVERTISING EMPHASIS (BA/BS)


GPA Requirement for the Major/Submajor:
A GPA OF AT LEAST 2.0 IS REQUIRED TO DECLARE THIS MAJOR.   A GPA OF AT LEAST 2.25 (WITHIN THE MAJOR) IS REQUIRED TO GRADUATE



Sponsor(s):  
Kim Hixson, Wilfred Tremblay, Bill Johnson, Sam Martino


Department(s):
Communication


College(s):
 FORMDROPDOWN 



Consultation took place:
 FORMCHECKBOX 

NA 
 FORMCHECKBOX 

Yes  (list departments and attach consultation sheet)

Departments:  ART, MARKETING
Proposal Information:  

(Procedures can be found at http://acadaff.uww.edu/Handbook/Procedures-Form2.htm)  

Total number of credit units in program:

Before change
36
After change
36


1. Exact description of request:

Summary

From (as listed in catalog and on AR)

JOURNALISM ADVERTISING EMPHASIS(BA/BS)

MAJOR – 36 UNITS

1. JOURNLSM 220, JOURNLSM 320 AND JOURNLSM 321
2. JOURNLSM 431 AND MARKETNG 311

3. SELECT 15 UNITS FROM AT LEAST TWO OF THE FOLLOWING GROUPS. NO MORE THAN NINE UNITS MAY BE SELECTED FROM ANY ONE GROUP.

GRP 1: JOURNLSM 241, JOURNLSM 305, JOURNLSM 360, JOURNLSM   420, JOURNLSM 430, JOURNLSM 485, AND JOURNLSM 493
GRP 2: SPEECH 202, SPEECH 330, SPEECH 333, SPEECH 345, SPEECH 434, AND SPEECH 459
GRP 3: ARTSTDIO 180, ARTSTDIO 381 AND ARTSTDIO 387

GRP 4: MARKETNG 350, MARKETNG 400, MARKETNG 420, MARKETNG 429, MARKETNG 432 AND MARKETNG 444

4. 
SELECT 6 UNITS IN CONSULTATION WITH AN ADVISER.  WITH THE EXCEPTION OF ART ARTSTDIO 180, ALL ELECTIVE COURSES MUST BE AT THE 200 LEVEL OR HIGHER.

To (to be listed in catalog and on AR)

JOURNALISM ADVERTISING EMPHASIS(BA/BS)

MAJOR – 36 UNITS

1. JOURNLSM 243

2. JOURNLSM 430 OR JOURNLSM 431
3.
JOURNLSM 220, JOURNLSM 320, *JOURNLSM 322, JOURNLSM 423, MARKETNG 311

4.
SELECT 15 UNITS FROM THE FOLLOWING GROUPS. AT LEAST SIX UNITS MUST BE SELECTED FROM GROUP ONE.  AT LEAST THREE UNITS MUST BE SELECTED FROM GROUP 2.

GRP 1: ARTSDIO 180, JOURNLSM 241, JOURNLSM 420, JOURNLSM 493A
GRP 2: JOURNLSM 305, JOURNLSM 485, SPEECH 345, SPEECH 422, SPEECH 424

GRP 3: ACINDP 150 or ACINDP 151, ARTSTDIO 381, ARTSTDIO 387, ENGLISH 274, JOURNLSM 270, JOURNLSM 271, JOURNLSM 310, JOURNLSM 350, JOURNLSM 360, JOURNLSM 491 (WITH ADVISER APPROVAL),  JOURNLSM 496 (WITH ADVISER APPROVAL), MARKETNG 345, MARKETNG 350, MARKETNG 420, MARKETNG 429, MARKETNG 432, MARKETNG 444, MARKETNG 451, SPEECH 202, SPEECH 330, SPEECH 335, SPEECH 440

A GPA OF AT LEAST 2.0 IS REQUIRED TO DECLARE THIS MAJOR

A GPA OF AT LEAST 2.25 (WITHIN THE MAJOR) IS REQUIRED TO GRADUATE
AN APPROVED MINOR IS REQUIRED FOR THIS MAJOR

(Bold type represents changes.  “*” indicates new course)

2. Relationship to mission and strategic plan of institution, and/or college and department goals and objectives:

This revision of the Journalism major, Advertising emphasis curriculum supports the vision of the University to serve “career-oriented students” that will become “high-quality graduates” serving the needs of the southeast Wisconsin region. The revision of this emphasis, along with the revisions of the other two emphases within the major promotes a “common...education program” and an undergraduate experience that includes “active learning experiences.”  It also promotes the University’s strategic plan of delivering a “state of the art” academic program that is “intellectually challenging, current and dynamic” as it updates and enhances the program of study. 

3. Rationale:

This revision reflects the need to thoroughly prepare students with the skills and knowledge base required of those entering the advertising field.  In the revised curriculum, a greater emphasis is placed upon the writing and critical thinking skills of students and on the attainment of knowledge in computer-assisted communication technology.  It also provides them with knowledge and practice in media planning, the area of advertising were most entry-level jobs exist. 

The modification of the GPA standards is done to make requirements for graduation for all journalism emphases comparable to the Speech emphases in the department.

4.
Cost Implications:

Minimal. Through a revised course offering schedule, as the result of course deletions from the program and/or a rotated schedule of electives, current staffing, with the successful filling of a vacant position in this area, will be adequate.  The revised course offering schedule will provide a savings in faculty FTE by having courses within the Journalism major (that have lower numbers of students enrolling) offered less frequently.
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