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Multimedia Digital Arts Major

Catalog Description: Multimedia Digital Arts focuses upon the new media, information, web design and development, and interactive technology industries.  Courses in the program examine artistic and communication applications with special attention to ethical, legal and commercial issues raised by the new technology.  They will address artistic design, production processes and the principles that form the nucleus of multimedia practice.  Graduates of this program will be prepared to pursue careers as media writers/designers, visual interface designers, multimedia performers, art/creative directors, music/sound composers, motion graphics animators, graphic designers, 3/D graphics modelers, game interface designers, distributive education/information producers, videographers, project managers or producers, or support personnel for such operations.

Overall objectives of the program: Prepares students . . .

for entry level positions in multimedia digital arts

to communicate creatively and effectively through multimedia and through an interactive media environment
to understand the role of computer technology and software applications related to multimedia.

to understand the roles of different contributors to multimedia projects: graphic artist, digital media producers, project coordinators, etc. 

to develop appropriate text, graphics, audio, video, animation, etc. for use in multimedia products
to examine the impact of multimedia on society and culture

to be able to create and implement appropriate strategies for multimedia campaigns

to be aware of the aesthetic factors in multimedia

Student Learning Objectives: Multimedia Competencies 

Multimedia Skill Objectives

To be able to write for multimedia in a variety of contexts

To be able to apply advanced level digital video and audio to multimedia production

To be able to apply production models to multimedia development including needs assessment, problem analysis, application of multimedia design, scripting, managing resources and production personnel, cost estimates and controls, and project assessment.

Should have knowledge of the production of multimedia with computer-based skills in web production

To be able to synthesize the media messages into a campaign

Demonstrate knowledge of the capabilities and limitations of hardware and software associated with multimedia production and distribution

Conduct secondary research appropriate to content development for multimedia

Demonstrate knowledge of criteria used in evaluation of multimedia hardware and software

Prepare written descriptions outlining objectives and procedures of multimedia presentation

Read multimedia related operations manuals

To understand and be able to apply principles of graphic design to multimedia productions

Multimedia Cognitive Objectives

Understand the application of multimedia to a variety of industries and arts

Understand ethical issues related to the use of multimedia technology

Gain the ability to apply aesthetic principles related to multimedia such as light, color, composition, design, motion, editing and sound, etc

Learn how to assess the effectiveness of multimedia projects

Understand principles of educational design

Understand the role of interactivity as it relates to communication and multimedia
To be able to apply communication theory to multimedia production

Understand and apply economics of multimedia development and distribution 

Articulate the implications associated with the growth of multimedia on interpersonal, organizational and societal communication

Understand the communication needs of clients and demonstrate the ability to develop appropriate multimedia products to meet these needs

Articulate the legal and ethical issues associated with the production and distribution of multimedia products

Define technical terms employed in the multimedia and communication disciplines

Demonstrate an understanding of the economic and structural foundation of the multimedia and related industries

Understand basic trends in multimedia usage in communication settings

Demonstrate a familiarity with legal issues associated with multimedia production

Demonstrate an understanding of methods and tools available for research into multimedia related subjects

Understand the psychological principles of branching theory

Demonstrate the ability to apply social science generalizations and conclusions to actual social relationships

Recognize patterns in multimedia works as means of understanding their meaning 

Demonstrate the ability to infer the author’s purpose, point of view, or traits of thought and feeling as exhibited in the work

Demonstrate the ability to see the techniques used in persuasive materials, such as advertising, etc

Demonstrate the ability to recognize the point of view or bias of a communication multimedia piece

Demonstrate the ability to synthesize knowledge and apply these to the design of multimedia

Observe with increasing differentiation the sights and sounds encountered in multimedia work

Demonstrate an understanding of team building theory

Demonstrate a willingness to participate with others in team projects

Demonstrate an awareness of audience

Identify the characteristics of a multimedia piece they admire 

Crystallize the basic assumptions which underlie relevant codes of ethics

Demonstrate confidence in their ability to successfully complete a complex project

List of Courses: 

Multimedia Digital Arts (BA/BS)

Major 42 credits 

I. Required Multimedia Classes (7 credits)

ACINDP 150 Introduction to Multimedia

ACINDP 151 Multimedia Aesthetics    

ACINDP 487 Senior Multimedia Project (1 credit) NEW COURSE
II. Communication Track (24 credits) (Student selects either 

Communication track or Art track)

JOURNLSM/SPCH 270 Multimedia Production I

JOURNLSM/SPCH 271 Multimedia Production II 

JOURNLSM/SPCH 352 Interactive Communication and Multimedia Production

JOURNLSM/SPCH 350 Writing for Multimedia

SPCH 238 Fundamentals of Audio Production or 

JOURNLSM 310 Publication Photography

SPCH 440 New Communication Technologies or 

SPCH/JOURN 431 Mass Communication in Society or

JOURN 420 Law of Mass Communication

Select one of the following courses:

SPCH 320 Advanced Audio Techniques 

SPCH 330 Corporate & Industrial Video 
SPCH 335 Advertising Video Production 

MUSC 452 Midi Techniques 

Select one of the following courses:

ARTSTDIO 102 Two-Dimensional Design 
ARTSTDIO 180 Introduction to Advertising Design 
ARTSTDIO 381 Graphic Design I 
ARTSTDIO 387 Computer Graphics for the Artist 

ARTSTDIO 390 Digital Photography/Digital Imaging 

II. Art Track (24 credits) (Student selects either 

Communication track or Art track)

ARTSTDIO 387 Computer Graphics for the Artist 
ARTSTDIO 381 Graphic Design I

ARTHIST 320 Graphic Design History

ARTMULTI 389 Multimedia Design I

ARTMULTI 391 Multimedia Design II

Select two of these four courses:

ARTSTDIO 385 Electronic Illustration

ARTSTDIO 388 Kinetic Art/Multimedia Design 

ARTMULTI 392 Interactive Multimedia Design 

ARTSTDIO 390 Digital Photography/Digital Imaging

Select one of the following courses:

SPCH 239 Fundamentals of Audio Production

SPCH 424 Cross Cultural Communication 
SPCH 440 New Communication Technologies 
JOURNLSM/SPCH 431 Mass Communication in Society 
MUSC 452 Midi Techniques

III. Theory/Studio Classes (3 credits)

Select one of the following courses:

ARTHIST 202 Survey: Renaissance to Present

ARTSTDIO 382 Graphic Design II

ARTSTDIO 384 Illustration

SPCH 345 Persuasion

SPCH 422 Communication Theories

JOURNLSM 420 Law of Mass Communication

IV. Electives (8 credits) 

· Any class listed in section II or III but not used in either section. 

· Classes listed in the Art track or the Communication track when the other track is selected.

· JOURNLSM/SPCH 493E Communication Internship or ARTSTUDIO 492 Field Internship in Art
· ARTSTDIO 498 or JOURNLSM/SPCH 498 Independent Study  

· ARTSTDIO 102 and 201 may be used as electives if advanced ARTSTDIO classes that require them as prerequisites are successfully completed.

· ARTSTDIO 311 Photography Expression & Experimentation

· SPCH 238 Fundamentals of Video Production

· In addition to the classes listed above, elective classes include

· BSEDCNA 255 Computer End User Technologies

· COMPSCI 171 Introduction to Programming

· COMPSCI 181 Introduction to Database & the Web

A 4-Year Plan of Course Offerings:
All classes in the major will be offered at least once a year during the four year cycle. The required classes are offered as noted below: 

ACINDP 150, 151 and 487 are offered both semesters. 

JOURNLSM/SPCH 270 and 271 are offered both semesters.

JOURNLSM/SPCH 352 and 350 are offered once a year.

ARTSTDIO 387 and 381 are offered both semesters.

ARTHIST 320 is offered both semesters.

ARTMULTI 389 and 391 are offered both semesters.

The remaining option or elective courses are offered at least once a year and many are offered both semesters. 

List of Required Courses:

ACINDP 150 

ACINDP 151 

ACINDP 487 Senior Multimedia Project (1 credit) NEW COURSE

An assessment plan for the program:

The Multimedia Digital Arts program will be housed in the College of Arts and Communication. The Multimedia Digital Arts program will be coordinated by an appointee of the Dean who will serve as the multimedia faculty convener. Until another administrative structure is in place, this individual will develop and coordinate assessment in conjunction with the Communication and Art departments.  

The Multimedia Digital Arts program is a part of the UW-Whitewater Economic Stimulus proposal and draws upon existing strengths in Art and Communication. The program’s goals and objectives are noted above. With the addition of the Senior Multimedia Project, the curriculum is well situated to meet the expectations of the goals and objectives. Assessment data, to be provided by the department overseeing the specific program track (presently the Art Department or Communication Department respectively), will be gathered and prepared in report form by the coordinator of the multimedia program. Assessment data will include student course evaluations, internship & field experience supervisor survey responses, employer feedback and exit interview survey responses. 
Resources needed to support the program: 

Current faculty possess the requisite expertise to provide leadership to the development of this program.  Resources for the laboratories necessary to support this program will come from several sources: (1) A system start-up grant from the Central Investment Fund led to the development of the initial lab and; (2) Campus laboratory modernization funds that have been used to expand the lab facilities.  In addition, external private and corporate support, part of which has already been secured, will plan an important role in supporting the implementation of this program. Two positions provided through the Economic Stimulus Program have been assigned to this program. In addition, one position in Communication has been reassigned to support coursework in this area. Over the next four years we anticipate the growth of the program will require additional reallocation.

Student Need/Demand for the Program:

Chancellor Jack Miller in his February 2000 presentation on enrollment management to the Board of Regents stressed the importance of expanding the degree programs that prepare students to contribute to the high technology industries in the State of Wisconsin.  His presentation cited the September, 1997 Department of Commerce Report, “America’s New Deficit: The Shortage of Information Technology Workers.”  This report called this shortage a national crisis which will seriously undermine the performance of U.S. companies in global markets.  To help meet this challenge the Chancellor called on the University to “significantly increase student access to the following technology-rich degree programs and thereby enhance the technology work force in the State of Wisconsin.”  Among these new programs the Chancellor called for the development of Multimedia Studies.  “The high technology world of multimedia,” Chancellor Miller wrote, “including graphics, advertising, public relations, and electronic media intersect in this program.  From multimedia production of advertising to informational retrieval and synthesis, students learn in applied settings to use skills that are in strong demand in the workplace.”

The proposed Multimedia major reflects analysis of the future directions in the fields of advertising, electronic media, graphic design, journalism, music and public relations. Opportunities in multimedia are exploding. In 1998, 100 million people around the world were using the Internet and some experts believe that one billion people may be connected to the Internet by 2005. Furthermore, by 2004 the Internet may be used for more that $300 billion worth of commerce between businesses. This has lead, according to the Department of Commerce, to significant increases in growth in information technology industries and employment opportunities   Businesses, government offices, universities, and schools are desperate for effective links via the information highway.  In the broad and expanding areas of new media, creative, skilled and talented personnel are sought to develop the technological capabilities of commerce, education, government and industry.  New media development calls for people with integrated multi-disciplinary talents, individuals who have an understanding and knowledge of the power of technology and who possess the interpersonal skills to work effectively in teams.  Employees need to be both independent problem solvers and team players.  Prospects for rising career demand in multimedia promise to continue well into the 21st Century.

Available Jobs

Information from the Bureau of Labor Statistics (Monthly Labor Review, November, 1999) shows anticipated increases of 25% and 27% in the number of U.S. jobs for artists/commercial artists and designers, respectively, during the period from 1998-2008.  While the BLS does not compile separate statistics for those in graphic design or multimedia design, these related fields show anticipated growth greater than the anticipated overall job growth in the U.S (14%).  Another related field, desktop publishing specialists, is expected to be one of the fastest growing fields over this time period, with an expected increase in the number of jobs of 73%.  It is likely that jobs for multimedia artists and designers, with their technical orientation, will increase at rates above the general rates for artists/commercial artists and designers.

Recent listings in just one national job database shows 45 multimedia-related job postings.  The positions listed include titles such as multimedia specialist, senior graphic designer, design director, designer for a book club, creative leader, multimedia designer, graphic designer, senior creative manager, graphic producer, creative director, studio 0production specialist, interactive designer, art director, senior digital media designer, Web/Flash designer, associate creative director-interactive.  In addition to these positions, the database also lists numerous positions in academics, ranging from instructional positions to advising to academic director positions.

These positions range from entry-level positions to more senior positions.   Required skills include background in graphic and/or multimedia design, proficiency with graphic and multimedia design software, technical background, project management skills, and general communication skills.

Survey of Employer Needs

A survey of employers in southeast Wisconsin regarding desired multimedia skills showed that 73% expressed interest in employee retraining programs related to Multimedia Studies.  More than one half of the respondents expressed interest in developing a field internship relationship with a proposed multimedia studies program and expressed willingness to work with the program in an advisory capacity by serving on an advisory board.

The concepts, skills, and abilities seen as most important to the companies’ success and decisions to hire included high-tech/media production background, aesthetic training, team orientation, independent thought or original style, illustration, interactive media development, marketing, computer software troubleshooting, interpersonal skills, creative writing for media, written content development, field experiences, graphic design, inventive typography, visual content development, and advertising.

The companies generally were involved in the areas of print, web, CD-ROM, interactive media, advertising, public relations, information/content development, photo editing and imaging, digital photography, e-commerce, and digital video and editing.  They stressed the importance of prospective employees having expertise with a variety of software programs, notably Quark, Illustrator, Photoshop, Acrobat, Dreamweaver, and Flash.  They indicated that expertise with HTML and JAVA is important.

Relation of the Program to other programs on campus, in the UW System, and in the region:

There are multimedia course offerings within many programs across the system, and UW-Stout offers a design concentration in multimedia within its art degree.  UW Parkside is also in the process of developing a multimedia major that focuses more on animation. Whitewater’s multimedia faculty and the College of Arts & Communication staff will work with UW Parkside staff to assure that the two campuses programs compliment each other. The proposed program would be the first interdisciplinary multimedia major in the UW system to address both the artistic applications and the communications side of the curriculum.  The development of this first program at Whitewater will help to meet the growing need of Wisconsin students who seek preparation in the field.  We anticipate that student demand will soon exceed the available capacity of this one program, and programs on other campuses will probably develop and expand in the years to come.  We would hope to be in a position to give leadership and offer a model in this field and to assist other campuses as they explore the implementation of studies in multimedia.
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