University of Wisconsin-Whitewater

Curriculum Proposal Form #2

Change in Degree, Major, or Submajor

Effective Term:
 FORMDROPDOWN 



Type of Action:
 FORMDROPDOWN 

Degree:
 FORMDROPDOWN 

Program Title:
Marketing


GPA Requirement for the Major/Submajor:
2.25
Sponsor(s):  
Lois Smith


Department(s):
Marketing


College(s):
 FORMDROPDOWN 



Consultation took place:
 FORMCHECKBOX 

NA 
 FORMCHECKBOX 

Yes  (list departments and attach consultation sheet)

Departments:       
Proposal Information:  

(Procedures can be found at http://acadaff.uww.edu/Handbook/Procedures-Form2.htm)  

Total number of credit units in program:

Before change
21
After change
21


1. Exact description of request:

Summary

This change would add Marketng 444 (Direct Marketing) to the list of electives from which a Professional Minor in Business Studies/ Marketing student could choose.

From (as listed in catalog and on AR)
Select 18 Credits from the following courses with at least 12 Credits from Marketing:

1. MARKETNG 321 

2. MARKETNG 346 

3. MARKETNG 349 

4. MARKETNG 351 

5. MARKETNG 400 

6. MARKETNG 410 

7. MARKETNG 412 

8. MARKETNG 432 

9. MARKETNG 436 

10. MARKETNG 442 

11. MARKETNG 445 

12. MARKETNG 479 

13. JOURNLSM 321 

14. MARKETNG 337 

15. MARKETNG 361 or ECON 431 

16. MARKETNG 420 or PSYCH 355 

17. MARKETNG 429 

18. MARKETNG 350 or JOURNLSM 320 

19. ARTSTDIO 382 or ARTSTDIO 383

To (to be listed in catalog and on AR)
Select 18 Credits from the following courses with at least 12 Credits from Marketing:

1. MARKETNG 321 

2. MARKETNG 346 

3. MARKETNG 349 

4. MARKETNG 351 

5. MARKETNG 400 

6. MARKETNG 410 

7. MARKETNG 412 

8. MARKETNG 432 

9. MARKETNG 436 

10. MARKETNG 442 

11. MARKETNG 444

12. MARKETNG 445 

13. MARKETNG 479 

14. JOURNLSM 321 

15. MARKETNG 337 

16. MARKETNG 361 or ECON 431 

17. MARKETNG 420 or PSYCH 355 

18. MARKETNG 429 

19. MARKETNG 350 or JOURNLSM 320 

20. ARTSTDIO 382 or ARTSTDIO 383

2. Relationship to mission and strategic plan of institution, and/or college and department goals and objectives:

One of the objectives of the College of Business and Economics is as follows:

         Increase Partnerships with Industry and Alumni 

· to enhance learning opportunities for students and faculty 

· to better integrate the needs of employers of our students into our programs 

Our students in marketing are increasingly finding employment in the field of direct marketing.  The inclusion of this course in the minor is appropriate to assist them in their careers and to provide better-prepared students to the business community.

Rationale:

When this course was originally developed in the mid-1990s, it was inadvertently not included in the list of electives in the minor.  It was the department’s intention to have it included.  This action corrects that oversight.

3. Cost Implications:

Two sections of the course are regularly offered each semester.  This addition to the minor should have no added cost implications.
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