University of Wisconsin-Whitewater

Curriculum Proposal Form #3

New Course

Effective Term:
 FORMDROPDOWN 



Subject Area - Course Number:
ARTHIST 320 
Cross-listing:
     
(See Note #1 below)

Course Title: (Limited to 65 characters)
Graphic Design History
25-Character Abbreviation:  
Graphic Design History


Sponsor(s):  
Chris Henige
Department(s):
Art
College(s):
 FORMDROPDOWN 



Consultation took place:
 FORMCHECKBOX 

NA 
 FORMCHECKBOX 

Yes  (list departments and attach consultation sheet)

Departments:       


Programs Affected:
N/A
Is paperwork complete for those programs? (Use "Form 2" for Catalog & Academic Report updates)

 FORMCHECKBOX 

NA 
 FORMCHECKBOX 

Yes
 FORMCHECKBOX 

will be at future meeting

Prerequisites:
World of the Arts
Grade Basis:
 FORMCHECKBOX 

Conventional Letter
 FORMCHECKBOX 

S/NC or Pass/Fail
 

Course will be offered:
 FORMCHECKBOX 

Part of Load
 FORMCHECKBOX 

 Above Load 


 FORMCHECKBOX 

On Campus
 FORMCHECKBOX 

Off Campus - Location       

College:
 FORMDROPDOWN 

Dept/Area(s):
Art
Instructor:
Julia Ince

Note: If the course is dual-listed, instructor must be a member of Grad Faculty.
Check if the Course is to Meet Any of the Following:

 FORMCHECKBOX 
  Computer Requirement
 FORMCHECKBOX 
  Writing Requirement


 FORMCHECKBOX 
  Diversity 
 FORMCHECKBOX 
  General Education Option:   FORMDROPDOWN 
   

Credit/Contact Hours: (per semester)

Total lab hours:
N/A   
Total lecture hours: 
48
 

Number of credits:
3        
Total contact hours:
48 

Can course be taken more than once for credit?  (Repeatability)  

 FORMCHECKBOX 
 No    FORMCHECKBOX 
 Yes          If "Yes", answer the following questions:

No of times in major:
     
No of credits in major: 
     
 

No of times in degree:
     
No of credits in degree:
      

Proposal Information: (Procedures can be found at http://acadaff.uww.edu/Handbook/Procedures-Form3.htm)

Course justification:

This course is a requirement of the new Art Multimedia Minor, and has been offered the maximum three times as a Special Topics course. The purpose of this proposal is simply to convert the Special Topics course to a Regular Course offering.

Relationship to program assessment objectives:


This course forms the art historical foundation for the Art Multimedia Minor, which serves nearly 80 students at present. The course would also be available as an art history elective for all degree tracks, and would provide relevant art historical grounding to Graphic Design emphasis majors, who form nearly 70% of our students. The course therefore contributes to our assessment goal of insuring that “all students involved in art-based majors and minors acquire a foundation in the history of art.”

Budgetary impact:


The conversion of this course from Special Topics status to Regular status will ultimately have some budgetary impact. At present, the course is taught by academic staff, and will continue to be taught by academic staff in the foreseeable future. Slides and other course necessities have already been produced. Eventually this course will become a part of a tenure-track instructor’s load, and this has been considered in the Art Department’s staffing plan.

Course description:


This is a lecture course that covers the History of Graphic Design from the invention of writing through the digital revolution. Topics include such areas as Postmodern Design, Multicultural Design, Corporate Design Systems.

Course requisites:


World of the Arts

If dual listed, list graduate level requirements for the following:

1. Content (e.g., What are additional presentation/project requirements?) 


2. Intensity (e.g., How are the processes and standards of evaluation different for graduates and undergraduates? ) 


3. Self-Directed (e.g., How are research expectations differ for graduates and undergraduates?) 


Course objectives and tentative course syllabus:



See attached syllabus for the course as it is currently offered

Bibliography: (Key or essential references only.  Normally the bibliography should be no more than one or two pages in length.  Indicate current library holdings by placing an asterisk [*])
Textbook: Meggs, Philip, History of Graphic Design, 3rd edition.

See additional bibliography attached.

Notes:

1. Contact the Registrar's Office (x1570) for available course numbers.  A list of subject areas can be found at http://acadaff.uww.edu/Handbook/SubjectAreas.html
2. The 15 and 25 character abbreviations may be edited for consistency and clarity.
3. Please submit electronically when approved at the college level - signature sheet to follow in hard copy.Proposal 
ARTHIST 320 Graphic Design History
Instructor: Dr. Julia Ince

Office: CA2043    Office phone:  472-2874

Email: incej@uww.edu
Office hours: T/R 8:30-9:20 a.m., MW 4:00-4:40 p.m.

Required Text:  History of Graphic Design, Philip B. Meggs, 3rd Ed.

Course Description: An in depth survey of the evolution of graphic design from pre-historic times to the present day. Emphasis will be on stylistic progressions, artistic techniques, design innovations, and mechanical inventions. 

Course objectives: Students completing this course should gain the following abilities: Ability to recognize and identify the major stylistic eras in the history of graphic design. A thorough understanding of the many reproduction methods employed through the ages, such as printing techniques and mechanical means of reproduction. An understanding of how broader artistic styles and design movements and their cultural context affected the history of graphic design. A familiarity with the works of the leading graphic design artists through the ages.  Material will be presented through a combination of slide-illustrated lectures and discussions. Proficiency will be evaluated through five non-cumulative exams (third week, sixth week, ninth week, twelfth week and final) and one essay (due April 21). Exams will consist of multiple-choice questions, identifying works and matching. Final course grades will be based on exam grades, direction of grades, participation in discussions, and regular attendance. Failure to attend class regularly will result in a lowering of your final course grade. 

University of Wisconsin-Whitewater Art Department Attendance Policy: Two unexcused absences are allowed for a course that meets two times per week. Illness excuses must be professionally documented. (Courtesy phone calls, while helpful and informative, will not be accepted without corresponding documentation.) For extended illness notify the instructor and make necessary arrangements/agreements in writing during or before extended medical absences.  If unable to comply, courses should be officially dropped according to university procedures (refer to the Student Handbook). A final exam period during the scheduled exam week is mandatory. Failure to attend the scheduled final exam period may result in a failing grade (F) for the final exam and/or failure of the course.

Grades: The University requires final undergraduate course grades to be reduced to and reported in whole letters only. In determining final grades, each exam will weigh roughly equally, with consideration given to attendance and the direction of the grades.

Grading Scale:  90-100 = A,   80-89 = B,   70-79 = C, 60-69 = D, 0-59 = F

Notice: The University of Wisconsin-Whitewater is dedicated to a safe, supportive, and non-discriminatory learning environment. It is the responsibility of all undergraduate and graduate students to familiarize themselves with University policies regarding Special Accomodations, Misconduct, Religious Beliefs Accommodation, Discrimination and Absence for University Sponsored Events. (For details please refer to the Undergraduate and Graduate Timetables; the “Rights and Responsibilities” section of the Undergraduate Bulletin; the Academic Requirements and Policies and the Facilities and Services sections of the Graduate Bulletin; and the “Student Academic Disciplinary Procedures” [UWS Chapter 17]

Fall 2004 Syllabus for ARTHIST 320 Graphic Design History

Instructor: Dr. Julia C. Ince, office: CA/2043, office phone: 472-2874, e-mail: incejuww.edu 

Office Hours: T/Th 8:30-9:20 am  and 3:40-4:25pm, M/W 4:00-4:40 pm

Jan. 21
Introduction, Goals of the Course

Overview of the Time Periods in the History of Design, Invention of Writing

Jan. 26
Cuneiform Writing, Seals, Hieroglyphs, Papyrus

Jan. 28
Asian Traditions, Early Forms of Printing, Early Alphabets

Feb. 2

Illuminated Manuscripts

Feb. 4

EXAM, European Block printing Gutenberg Press

Feb. 9
Copperplate Engraving Illustrated Books in Germany 15th-16th Century

Feb. 11
Durer, Renaissance Graphic Design

Feb. 16
Baroque, Rococo, and Neo-Classical Styles

Feb. 18
19th Century Typography, Wood Type Poster, Linotype Machines

Feb. 23 
Rise of Photography

Feb. 25
EXAM, Victorian Era Graphic Design

Mar. 1
Lithography and Chromolithography, Arts and Crafts movement

Mar. 3
Arts and Crafts Con’t.

Mar. 8
Japanese Prints, Art Nouveau in England and France

Mar. 10
Art Noveau in US, Belgium and Germany

Mar. 15 
Early 20th Century Design, Frank Lloyd Wright, Glasgow School, Behrens

Mar. 17 
EXAM, Vienna Secession

      SPRING BREAK

Mar. 29
Early Modernist Styles (Cubism, Futurism, Dada)

Mar. 31
Early Modernist Styles con’t. (Surrealism, Expressionism)  

Apr. 5
Pictorial Modernism 1910’s-1940’s, Suprematism

Apr. 7
Constructivism, De Stijl

Apr. 12
Bauhaus, typeface in the First Half of the 20th Century

Apr. 14 
EXAM, Modernism in the US 1930’s –1940’s

Apr. 19
International Typographic Style

Apr. 21 
New York School

Apr. 26
Corporate Identity, conceptual Image

Apr. 28
Global Dialog, Post-Modernism

May 3
The Digital Revolution

May 5
The Internet

FINAL EXAM- Fri, May 14, 7:45 am
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