University of Wisconsin-Whitewater

Curriculum Proposal Form #2

Change in Degree, Major, or Submajor

Effective Term:
 FORMDROPDOWN 



Type of Action:
 FORMDROPDOWN 

Degree:
 FORMDROPDOWN 

Program Title:
Business Education Marketing Education Comprehensive (BSE)


Sponsor(s):  
Richard F. James


Department(s):
BE/CNA


College(s):
 FORMDROPDOWN 



Consultation took place:
 FORMCHECKBOX 

NA 
 FORMCHECKBOX 

Yes  (list departments and attach consultation sheet)

Departments:  Marketing & Management


Proposal Information:  

(Procedures can be found at http://acadaff.uww.edu/Handbook/Procedures-Form2.htm)

1. Total number of credit units in program:

Before change
57
After change
55


2. Exact description of request:

Summary

Deleting 4 BE/CN&A courses and a 3 credit business elective and adding 5 marketing, management, or BSEDCNA courses.
From (as listed in catalog and on AR)
MAJOR - 57 CREDITS

1. B ED 220-300, B ED 220-141, FNLW 240-341

2. ACTG 210-244, ACTG 210-498, B ED 220-353, MKTG 260-311

3. MKTG 260-361, B ED 220-447, B ED 220 460, B ED 220-461

4. B ED 220-361, B ED 220-362, B ED 220-363, B ED 220-364, B ED 220-462

5. B ED 220-245, B ED 220-255, B ED 220-347, B ED 220-344

6. SELECT 3 ELECTIVE BUSINESS CREDITS

MAJOR - UNIQUE REQUIREMENT - 6 CREDITS

1. ECON 230-201 (GS) RLS

2. ECON 230-202 (GS) RLS



To (to be listed in catalog and on AR)
MAJOR - 55 UNITS

1. BSEDCNA 300, BSEDCNA 141, FNBSLW 341

2. ACCOUNT 244, ACCOUNT 498, BSEDCNA 353, MARKETNG 311

3. BSEDCNA 447, BSEDCNA 460, BSEDCNA 461, BSEDCNA 462
4. MARKETNG 337, MARKETNG 420, MARKETNG 351
5. BSEDCNA 245, BSEDNCA 255, BSEDCNA 347, BSEDCNA 344

6. SELECT 6 UNITS FROM THE FOLLOWING:  MARKETNG 349, MARKETNG 350, MARKETNG 361, MARKETNG 429, MANGEMT 387, BSEDCNA 470

MAJOR - UNIQUE REQUIREMENT - 6 UNITS

1. ECON 201 (GS) RLS

2. ECON 202 (GS) RLS

3. Relationship to mission and strategic plan of institution, and/or college and department goals and objectives:

UW-Whitewater prepares secondary teachers in Business and Marketing Education.  This curriculum change is to update curriculum (courses) leading to certification for marketing teachers at the secondary level in Wisconsin.
4. Rationale:

This major change is based upon the new DPI (Department of Public Instruction) Academic Standards for Marketing Education and survey data from secondary marketing teachers.  Courses specifically leading to licensure to teach marketing education are changed to meet these new standards.  
5. Cost Implications:

None as resources will be freed up to service enrollment pressures in other areas of the department.
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