CURRICULUM PROPOSAL FORM #2

UNIVERSITY OF WISCONSIN-WHITEWATER


CHANGE IN A DEGREE, MAJOR, OR SUBMAJOR
Check Exactly One: 

	Change in:
	X
	Degree
	
	Major
	
	Submajor

	Deletion of:
	
	
	
	Major
	
	Submajor


Total Number of Credits in Program:

(if "change in" is checked - even if credits remain the same)

	120
	Before Change
	
	120
	After Change


	Program Title:  
	Bachelor of Business Administration

	
	

	Sponsor(s):  
	Jan Olson/Ashok Bhargava

	Department(s):
	Asst. Dean/College International Committee Chairperson, Economics Department Chairperson

	College(s):
	College of Business and Economics

	
	

	Other Programs Affected:
	None

	
	

	Effective Term:
	Fall, 2002


Submit the following:

I. Exact Description of Request Exact Description of Request:  Require all BBA majors to complete at least one course with significant international content within the unique degree requirements.  This requirement will not increase credits for graduation:  these credits can be used to fulfill general education electives if so designated, non-business elective requirements, major requirements (if required and approved by the major department), or business elective options.  Students may choose from the following list of courses.  

ANTHROPL 110 Introductory Anthropology

ANTHROPL 218 Cultural Anthropology

ANTHROPL 228 Anthropology of Religion

ECON 360 Growth and Development in the World Economy

ECON 401 International Economics

ECON 406 International Finance and Banking

ECON 431 Economics of Globalization

ECON 451 Economics of Asia

ECON 459 Comparative Economic Systems

ENGLISH 323 Asian Literatures

ENGLISH 324 Post-Colonial Literature

FNBSLW 410 Multinational Business Finance

FRENCH 340 Contemporary French Civilization

FRENCH 350 French Civilization

FRENCH 491 Travel Study

GEOGRPY 230 Human Geography

GEOGRPY 336 Women in Asia: Environment, Work and Development

GEOGRPY 346 Globalization and the City

GEOGRPY 362 Geography of Europe

GEOGRPY 363 Geography of South America

GEOGRPY 364 Geography of Asia

GEOGRPY 365 Geography of Middle America

GEOGRPY 368 Geography of the Former Soviet Union

GERMAN 350 German Civilization

GERMAN 491 Travel Study

HISTRY 130 The East Asia Tradition

HISTRY 131 East Asia Since 1800

HISTRY 340 Introduction to African History

HISTRY 342 Early Latin American to 1860

HISTRY 343 Modern Latin America

HISTRY 346 History of Mexico

HISTRY 347 Revolutionary Change in Latin America

HISTRY 352 Society and Culture in Modern Britain, 1763-Present

HISTRY 360 Comparative Intellectual History:  Asian and European Thought

HISTRY 372 History of Russia since 1815

HISTRY 381 Modern Germany

HISTRY 432 Banditry, Rebellion and Revolution in Modern China

HISTRY 433 Twentieth Century Japan

INTRNAR 488 Topics in International Studies

INTRNAR 494 Seminar in International Studies

INTRNAR 496 Special Studies in International Studies

MANGEMNT 410 International Management

MANGEMNT 491 Travel Study

MARKETNG 361 International Marketing

POLISCI 255 Introduction to Comparative Government

POLISCI 341 Politics of Development

POLISCI 350 International Law

POLISCI 351 International Relations

POLISCI 352 Comparative Government – Europe

POLISCI 460 Government and Politics of Asia

POLISCI 461 or RACEETH 461 Government and Politics of Africa

POLISCI 463 Peace Studies:  Conflict Resolution and Crisis Management

POLISCI 471 Government and Politics of the Middle East

POLISCI 472 Government and Politics of China

RELIGST 211 Introduction to Eastern Religions

RELIGST 212 Introduction to Western Religions

RELIGST 303 Eastern Religious Thought

SOCIOLGY 290 Introduction to Modern East Asian Societies

SOCIOLGY 336 Women in Asia: Environment, Work and Development

SOCIOLGY 350 Contemporary Japanese Society

SOCIOLGY 385 Social Change

SOCIOLGY 491 Travel Study

SPANISH 350 Spanish Civilization

SPANISH 360 Spanish American Civilization

SPANISH 491 Travel Study

SPEECH 424 Cross Cultural Communication

SPEECH 491 Travel Study

II. Relationship to mission and strategic plan of institution, and/or College/Department goals and objectives:  This requirement will ensure that all business majors study global issues that impact doing business in today’s global economy.  Whereas the diversity requirement helps our students understand differences among cultures within United States, this requirement is intended to help business majors understand differences in a more global sense. This requirement would further enhance the College’s commitment to providing a relevant, up-to-date curriculum.
III. Rationale:  This change, when implemented, will expose business majors to cultures and historical, geographical, societal, and economic issues outside of the United States’ experience.  Because global issues have permeated business practices and functions, it is important that BBA majors understand more than their predominantly “American” culture.  Currently, only one major in the College (General Business – International Emphasis) requires an international course.  
IV. Cost implications:  No new courses will be created in order to satisfy this requirement.  Existing courses and staff can provide the required array of courses.
Record of Other Academic Units Consulted 
 Communication Dept.




Economics Dept.
 
 
 

Finance & Bus. Law Dept.
 
 
 

Geography Dept.
 
 
 

History Dept.
 
 
 

International Studies Dept.




Languages Dept.




Management Dept.
 
 
 

Marketing Dept.
 
 
 

Philosophy & Religious Studies Dept.




Political Science Dept.




Sociology Dept.




Women’s Studies & Anthropology Dept.




*  Indicate Approve, No Contest, Disapprove (continue on back as needed). 
  

