CURRICULUM PROPOSAL FORM #2

UNIVERSITY OF WISCONSIN-WHITEWATER


CHANGE IN A DEGREE, MAJOR, OR SUBMAJOR
Check Exactly One: 

	Change in:
	
	Degree
	
	Major
	X
	Submajor

	Deletion of:
	
	
	
	Major
	
	Submajor


Total Number of Credits in Program:

(if "change in" is checked - even if credits remain the same)

	120
	Before Change
	
	120
	After Change


	Program Title:  
	General Business – Entrepreneurship Emphasis

	
	

	Sponsor(s):  
	James Bronson, William Dougan, Jan Olson

	Department(s):
	Young Entrepreneurship Chairholder, Management, Asst. Dean

	College(s):
	College of Business and Economics

	
	

	Other Programs Affected:
	None

	
	

	Effective Term:
	Fall, 2002


Submit the following:

I.
Exact description of request
II.
Relationship to mission and strategic plan of institution, and/or College/Department goals and objectives 

III.
Rationale 

IV.
Cost implications 
I.
Exact description of request:

FROM:  MAJOR - 24 CREDITS 

        1.MGNT 387

        2.SELECT 9 CRED FROM COURSES ACTG 210-342, B ED 220-348, 220-363, FNLW 240-446, MGNT 250-385, 250-460, 250-466, 250-485, MKTG 260-350, 260-337, 260-420 AND 260-429 

        3.SELECT 12 CRED (COURSE LVL 300 OR 400) FROM ACCOUNTING, BUS ED, ECONOMICS, FINANCE, MANAGEMENT, AND MARKETING WITH NO MORE THAN 12 CREDITS FROM ONE DEPARTMENT, INCLUDING THOSE TAKEN IN REQUIREMENTS 1 AND 2.



TO:  MAJOR – 24 CREDITS

1. MANGEMNT 387 Entrepreneurship

2. MANGEMNT 485 Small Business Consulting

3. FNBSLW 446 Insurance

4. MARKETNG 321 Marketing Research

5. SELECT 12 CREDITS FROM THE FOLLOWING:

BSEDCNA 348 Microcomputer Applications for Small Business, ECON 324 Cooperatives, ECON 402 Business Cycles, FNBSLW 345 Investments, FNBSLW 370 Small Business Finance, FNBSLW 348 Real Estate, MANGEMNT 320 Human Resource Management, MANGEMNT 419 Organization Theory and Effectiveness, MANGEMNT 466 Management of Service Operations, MARKETNG 337 Retail Management, MARKETNG 350 Promotional Policies and Strategies, MARKETNG 351 Internet Marketing, MARKETNG 412 Business to Business Marketing, MARKETNG 429 Personal Selling and Sales Management, MARKETNG 432 Marketing in Service Operations, MARKETNG 436 Purchasing and Materials, MARKETNG 444 Direct Marketing, MARKETNG 445 Database Marketing (No more than 12 credits can come from one department, including requirements 1, 2, 3, and 4 above.)

II.
Relationship to mission and strategic plan of institution, and/or College/Department goals and objectives:

The General Business-Entrepreneurship major is very much in keeping with the University’s and College’s commitments to enhancing business development in the State of Wisconsin.  This update to the major considers recommendations from the Entrepreneurship Advisory Board and the expertise of faculty in the field. 

III.
Rationale 

The proposed revisions to the entrepreneurship emphasis insure that students will take courses critical to success in the field, and at the same time, allows flexibility in the elective courses enabling students to focus the major on their own particular interests.  This, combined with the BBA degree requirements, will provide students with the knowledge to pursue their entrepreneurial interests immediately upon graduation or to seek employment with others with the intention of embarking on an entrepreneurial venture at a later date.

IV.
Cost implications 
None.  The main difference between the proposed major and the current major is in required courses.  All of these courses are currently offered and can accommodate the small number of entrepreneurship majors at this time.  The elective courses will not be impacted significantly and are also offered regularly.
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