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The Department of Communication proposes to offer a 24-credit minor in multimedia.  This minor will be in journalism (JOURNLSM) and in Communication (SPEECH).  [Although Journalism and Speech are in the same Department, journalism majors select from emphases in advertising, broadcast journalism, and print journalism; emphases in speech communication include electronic media, organizational communication, public communication, and public relations.  In addition, distinct minors exist in journalism, advertising, public relations, and speech.]  The minor will require students to take 12 credits in required courses, 6 credits in multimedia application courses, a 3-credit mass communication theory course, and 3 credits in communication theory.    The list of courses and justifications for these courses are included in this set of documents.   Proposals are also attached for the courses listed below.

The Department also proposes 6 new multimedia courses for this minor.  These six include 4 crosslisted courses in Journalism/Communication and 2 courses with the ACIND designation.  The three-credit mass communication theory courses and three-credit communication theory courses are already being offered in the Department, and thus, are not among the new courses being proposed.   

The new multimedia courses and course descriptions are as follows:

ACIND 150: Introduction to Multimedia Studies
This course provides an overview of the multimedia industry.  Special attention is given to the study of multimedia applications, approaches, and related industry, policy, ethical, and impact issues.

ACIND 151: Multimedia Aesthetics

This course offers students an introduction to the aesthetic principles involved in critically evaluating and designing multimedia products.  It provides an overview of issues related to visual perception and aesthetic design principles as they relate to the discipline of multimedia.  It is of value to students choosing a career in fields that utilize interactive technology.

JOURNLSM/SPEECH 270:  Multimedia Production I:  Communication and Web Development

This course provides a critical and practical overview of web development as a communication tool.  Students will study the function of websites, critically evaluate websites, and create websites to serve as communication vehicles.  Special attention is paid to learning web development software.  The goals of this class are to train the student in a set of technical skills and to teach the student to learn how new media (such as websites) can be used to communicate.  The course ties theory to practice so students must learn a certain amount of technology.  In addition to developing competency in the technology, students will also solve communication problems using the creative tools offered by multimedia.

JOURNLSM/SPEECH 271:  Multimedia Production II:  Communication and Local Media

This course provides students the opportunity to develop practical and critical skills in the production of multimedia in non-web environments.  Special attention is paid to using digital images, video and audio and graphics in the production of CD-ROMs, Videodiscs, DVDs, and other display media.   This course will introduce students to audio and video production and editing software such as Director, Flash, Sonic Foundry, etc.

JOURNLSM/SPEECH 350:  Writing for Multimedia

This course examines the stylistic and format considerations involved in the preparation of multimedia scripts and related documents such as flowcharts, treatments, proposals and other design documents.  Scripting and flowcharting soft\ware is also introduced.  Students will prepare treatments, proposals and scripts for both non-narrative and narrative forms of multimedia.  Students will also critically examine the writing quality of various multimedia programs.

JOURNLSM/SPEECH 352:  Interactive Communication and Advanced Multimedia Production

In this course, students apply principles of communication theory to the production of interactive multimedia projects.  Students will produce multimedia projects for on- and off-campus clients.  Emphasis is placed on understanding the role of the production team in multimedia production and advanced applications of multimedia software.
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