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*Multimedia Minor has been voted on and passed in Art Dept, but awaits final curricular action.

Course justification:


This course offers students an introduction to the aesthetic principles involved in critical evaluating and designing multimedia products. It provides an overview of issues related to visual perception and aesthetic design principles as they relate to the discipline of multimedia. It is of value to students choosing a career as artists and designers in fields that utilize interactive technology.

Relationship to program assessment objectives:


The Art Department has consistently worked to stay current with contemporary tools and practices in the field of art and design. In particular, the changing demands in the marketplace for graphic design students necessitate that they acquire a background and skills in multimedia design. The Art Department recently voted on and passed a multimedia minor. 

Budgetary impact:

This is a lecture class and will not require significant expenditure for equipment. Instructional support pending. 

Course description:


 This course provides an overview of the aesthetics of multimedia design. Special attention is given to the study of contemporary interactive tools and their use in visual, oral and animated art, design and communication.

Course requisites:


If dual listed, list graduate level requirements for the following:

1. Content (e.g., What are additional presentation/project requirements?) 


2. Intensity (e.g., How are the processes and standards of evaluation different for graduates and undergraduates?) 


3. Self-Directed (e.g., How are research expectations differ for graduates and undergraduates?) 


Course objectives and tentative course syllabus:



THE CLASS IS INTENDED TO HELP STUDENTS...

*
Critically analyze and discuss--verbally and in writing--the work of others as well as their own.

*
Learn strategies to help concept development and problem solving.

*
Learn processes to enrich the creation of their own work

Objectives
*          Understand the aesthetic underpinnings of multimedia.

*
Understand the basics of how people communicate, with special emphasis on contemporary tools in visual, oral and animated narrative, in applied design, fine art and communication.

*
Develop an awareness of the development of computer-based electronic media, and a critical appreciation of current work in the field. 

*
Develop an enthusiasm and a personal vision for the artistic potential of the medium.

*
Practice the ability to develop and present a concept, with an emphasis on the relationship between form and content.

*
Become a critical consumer of multimedia.

*
Become familiar with the characteristics of a core set of software tools used to create interactive media. 

*
Understand the creative and practical potential of various forms of multimedia, including (but not limited to) web and CD-Rom authoring.

After successfully completing this course, students will be able to:

A. Critically evaluate aesthetic characteristics of existing multimedia productions;

B. Demonstrate the conceptual skills necessary to produce individual and group multimedia projects;

C. Identify the interrelationship of sensory data and human perception.

Course Requirements

All or a majority of the following:

Written tests will assess students' grasp of fundamental structure of web/multimedia/design terms and priciples.

Additional assignments will ask students to evaluate current national/international multimedia designs by criteria outlined in class.

Student Presentations (group or otherwise) on the history and development of multimedia. Such presentations enrich not only the researcher/presenter. The entire class benefits from this participatory format. 

Student groups comprised of a mix of emphasis/majors will be asked to create and present a plan for a multimedia presentation, incorporating a visual and conceptual theme appropriate to a particular audience. This plan will take an electronic approach and/or a wirtten and storyboarded approach, depending upon available resources.
Course Syllabus (tentative)

I
Overview

A. Introduction of physical and formal elements of multimedia and how they interrelate


B. Discuss the relationship between form and content in historical and contemporary context.

C. Strategies of conceptual development

D. Introduction to and critical appreciation of contemporary work in multimedia

E.  Overview of  design and production processes

II
Electronic Two-dimensional design


A. Elements


B. Principles


C. Color Theory

III
Electronic Three-dimensional design


A. Z-axis articulation


B. Point-of-view 


C. Focus


D. Structuring the screen image

IV
Human Perception


A. Physiological


B. Psychological

C. The medium is the Message


D. Working toward a Global Visual Language

V
Electronic Time Based Media


A. Video & Photo Based animation


B. Illustration and animation


C. Experimental, Conceptual


D. Delivery systems

IV
Creating Electronic Motion


A. Related to time


B.  Related to point-of-view


C. Related to emotion

VII
Electronic Sound


A. Elements


B. Emotive quality

VIII
Music


A. Rhythm


B. Melody


C. Harmony

IX
Narrative


A. Theme


B. Plot


C. Character


D. Language

X
Interrelation


A. The relationship between sight, sound and motion
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