Student Survey
Term: Spring 2009
Academic Plan: BEBBAMKTEM
Responses: 4 out of 4 (100.0%)
Surveys filled out: 4


	Question
	Statistics

	Understanding of and appreciation of the basic knowledge in your major. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.250

	Understanding of and appreciation of the basic knowledge in your major. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.750

	Ability to read and understand the current professional literature in your discipline. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.000

	Ability to read and understand the current professional literature in your discipline. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.500

	Ability to integrate and transfer knowledge from relevant majors. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.000

	Ability to integrate and transfer knowledge from relevant majors. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	5.750

	Appreciation of the effects of international, multicultural and ethnic factors on your major. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.500

	Appreciation of the effects of international, multicultural and ethnic factors on your major. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	5.250

	Development of a commitment to your major. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.500

	Development of a commitment to your major. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	5.750

	Ability to enthusiastically enjoy your major. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.500

	Ability to enthusiastically enjoy your major. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.500

	Ability to formulate and implement problem solving strategies and techniques consistent with the changing needs of your discipline. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.000

	Ability to formulate and implement problem solving strategies and techniques consistent with the changing needs of your discipline. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	7.000

	Ability to make sound decisions by assessing situations, prioritizing and applying critical reasoning to complex information. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.750

	Ability to make sound decisions by assessing situations, prioritizing and applying critical reasoning to complex information. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.250

	Ability to research problems by formulating hypotheses, collecting and analyzing information, and drawing appropriate inferences. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.000

	Ability to research problems by formulating hypotheses, collecting and analyzing information, and drawing appropriate inferences. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.500

	Ability to be creative. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.750

	Ability to be creative. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	5.500

	Ability to appraise the ethical consequences of decisions. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.750

	Ability to appraise the ethical consequences of decisions. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	5.500

	Skills to pursue lifelong learning, professional growth and career progress. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.500

	Skills to pursue lifelong learning, professional growth and career progress. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.750

	Development of leadership attributes to motivate others and organize effectively. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.500

	Development of leadership attributes to motivate others and organize effectively. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.750

	Ability to take the initiative and responsibility in unstructured and ambiguous environments. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.250

	Ability to take the initiative and responsibility in unstructured and ambiguous environments. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.250

	Ability to interact with peers in group settings. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	7.000

	Ability to interact with peers in group settings. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.750

	Oral skills necessary to deliver clear, concise and persuasive reports. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.000

	Oral skills necessary to deliver clear, concise and persuasive reports. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.500

	Writing skills necessary to prepare clear, concise and persuasive reports. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.000

	Writing skills necessary to prepare clear, concise and persuasive reports. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.500

	Ability to use computer technology and apply quantitative methods of analysis. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.750

	Ability to use computer technology and apply quantitative methods of analysis. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.500

	I developed a supportive relationship with my academic advisor.
5: Strongly Agree - 1: Strongly Disagree
	Mean
	3.000

	My advising interactions helped me make better decisions about my academic goals.
5: Strongly Agree - 1: Strongly Disagree
	Mean
	3.250

	Overall, I am satisfied with the advising I received at UW Whitewater.
5: Strongly Agree - 1: Strongly Disagree
	Mean
	3.000




	Question
	Response

	What is most likely to be your principal activity upon graduation?
	employment, full-time paid
	4 (100.0%)

	
	employment, part-time paid
	0 (0.0%)

	
	graduate or professional school, full-time
	0 (0.0%)

	
	graduate or professional school, part-time
	0 (0.0%)

	
	additional undergraduate corusework
	0 (0.0%)

	
	military service
	0 (0.0%)

	
	volunteer activity (e.g., Peace Corps)
	0 (0.0%)

	
	starting or raising a family
	0 (0.0%)

	
	other (please specify up to 25 words)
	0 (0.0%)




	Aspect you like most

	The small class sizes allowed me to get to know my professors and I will maintain those relationships post-graduation.

	The availability of extracurricular clubs and activities, such as AMA, allowed me to interact with individuals who shared my same interests and major.

	The competitive environment allowed me to gain leadership skills which proved useful when interviewing for full-time positions for after graduation.

	Although all the group projects could get over whelming at times, I felt that it was beneifical in learning time management with not only myself, but with my other group members. Every one is busy and life will only become more hectic in a corporate setting. Working in groups taught me how to work around those issues.

	I liked that the classes were smaller. Even if you walked in to a classroom at the beginning of the semester not knowing many people, you knew almost the whole class by the end.

	I also liked that the professors were easily accessible. All of the professors I had through out my Whitewater experience were more than willing to work with me if I made an office visit, and also responded to e-mails in a timely manner.

	Close to home

	Easy classes

	Relatively good school reputation

	the ability and opportunities on campus to stand out as a leader and really make a difference

	Medium class sizes - I am able to know my professors on a personal level yet it is not soo small a class that if I skip for a day I have hell to pay

	The people - I love the people who go here and the peope who work here. Whitewater has a distinct culture and feel and I love it and thrive in it




	Thing you would like to see improved

	The internship program for the COBE should be improved as is going to be in the next year as I've heard. An internship should be a requirement for graduation for all business majors and placement should be easier with help from the corresponding major department.

	Classes in the COBE that are only offered in a specific semester (example: internet marketing is only offered in the spring semester) should be clearly outlined as such so students are aware when planning out which courses to take each semester.

	It would be nice to have more emphasis options available for marketing majors. I took advantage of the only emphasis available to date but have heard there will be more options in the future. Marketing majors should have more options which will appeal to them.

	I would like to see the Carlson Cafe come back to Carlson, like it was during the construction of the new UC. I thought it was very convenient and offered healtheir selections than the vending machine. I assume however, that this will change when the new business building opens.

	I think it should be mandatory that you have to meet with your advisors through out your whole college experience, not just in the beginning.

	More hybrid classes. I enjoyed the mix of going to class and also being able to participate online and think it could be beneficial if it was used in more business classes.

	Advising was not great

	I recieved almost no help trying to find a job after graduation.  I had to do it on my own.  The school's resources were never helpful.

	Some professors were not good.  In fact, in more than one class I failed every test but ended up recieving an A or B in the class.  This was because everyone failed and I was at the top of the failures.  In other words, bad teachers use grade curves to make up for their teaching inadaquecies.  In these classes I never learned anything, and was generally very frustrated.

	More recognition to those who succeed. Many student groups win National and International awards and are never mentioned in the paper or to other students

	Less construction - keep taking away key buildings

	More small food options all around campus.



Student Survey
Term: Spring 2009
Academic Plan: BEBBAMKTG
Responses: 38 out of 42 (90.5%)
Surveys filled out: 38


	Question
	Statistics

	Understanding of and appreciation of the basic knowledge in your major. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.162

	Understanding of and appreciation of the basic knowledge in your major. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.459

	Ability to read and understand the current professional literature in your discipline. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.842

	Ability to read and understand the current professional literature in your discipline. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.053

	Ability to integrate and transfer knowledge from relevant majors. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.789

	Ability to integrate and transfer knowledge from relevant majors. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.289

	Appreciation of the effects of international, multicultural and ethnic factors on your major. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.526

	Appreciation of the effects of international, multicultural and ethnic factors on your major. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	5.737

	Development of a commitment to your major. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.789

	Development of a commitment to your major. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	5.974

	Ability to enthusiastically enjoy your major. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.868

	Ability to enthusiastically enjoy your major. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.000

	Ability to formulate and implement problem solving strategies and techniques consistent with the changing needs of your discipline. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.895

	Ability to formulate and implement problem solving strategies and techniques consistent with the changing needs of your discipline. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.263

	Ability to make sound decisions by assessing situations, prioritizing and applying critical reasoning to complex information. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.027

	Ability to make sound decisions by assessing situations, prioritizing and applying critical reasoning to complex information. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.595

	Ability to research problems by formulating hypotheses, collecting and analyzing information, and drawing appropriate inferences. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.081

	Ability to research problems by formulating hypotheses, collecting and analyzing information, and drawing appropriate inferences. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.270

	Ability to be creative. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.514

	Ability to be creative. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.081

	Ability to appraise the ethical consequences of decisions. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.162

	Ability to appraise the ethical consequences of decisions. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.324

	Skills to pursue lifelong learning, professional growth and career progress. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.919

	Skills to pursue lifelong learning, professional growth and career progress. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.162

	Development of leadership attributes to motivate others and organize effectively. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.162

	Development of leadership attributes to motivate others and organize effectively. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.243

	Ability to take the initiative and responsibility in unstructured and ambiguous environments. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.000

	Ability to take the initiative and responsibility in unstructured and ambiguous environments. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.378

	Ability to interact with peers in group settings. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.676

	Ability to interact with peers in group settings. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.432

	Oral skills necessary to deliver clear, concise and persuasive reports. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.054

	Oral skills necessary to deliver clear, concise and persuasive reports. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.378

	Writing skills necessary to prepare clear, concise and persuasive reports. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.243

	Writing skills necessary to prepare clear, concise and persuasive reports. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.514

	Ability to use computer technology and apply quantitative methods of analysis. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.649

	Ability to use computer technology and apply quantitative methods of analysis. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.243

	I developed a supportive relationship with my academic advisor.
5: Strongly Agree - 1: Strongly Disagree
	Mean
	2.541

	My advising interactions helped me make better decisions about my academic goals.
5: Strongly Agree - 1: Strongly Disagree
	Mean
	2.595

	Overall, I am satisfied with the advising I received at UW Whitewater.
5: Strongly Agree - 1: Strongly Disagree
	Mean
	2.811

	Written Communication Skills
5: Well Prepared/Trained - 4: Somewhat Prepared/Trained - 3: Neutral - 2: Somewhat Unprepared/Untrained - 1: Not Well Prepared/Trained
	Mean
	4.514

	Oral Communication Skills
5: Well Prepared/Trained - 4: Somewhat Prepared/Trained - 3: Neutral - 2: Somewhat Unprepared/Untrained - 1: Not Well Prepared/Trained
	Mean
	4.676

	Critical Thinking/Strategic Decision Making Skills
5: Well Prepared/Trained - 4: Somewhat Prepared/Trained - 3: Neutral - 2: Somewhat Unprepared/Untrained - 1: Not Well Prepared/Trained
	Mean
	4.541

	Understanding of Ethical/Unethical Practices
5: Well Prepared/Trained - 4: Somewhat Prepared/Trained - 3: Neutral - 2: Somewhat Unprepared/Untrained - 1: Not Well Prepared/Trained
	Mean
	4.432

	Real World Applications andPractical Experiences
5: Well Prepared/Trained - 4: Somewhat Prepared/Trained - 3: Neutral - 2: Somewhat Unprepared/Untrained - 1: Not Well Prepared/Trained
	Mean
	4.297

	International/Cross- Cultural Awareness
5: Well Prepared/Trained - 4: Somewhat Prepared/Trained - 3: Neutral - 2: Somewhat Unprepared/Untrained - 1: Not Well Prepared/Trained
	Mean
	3.973

	Variety of Courses
5: Very Satisfied - 4: Somewhat Satisfied - 3: Neutral Satisfaction - 2: Somewhat Dissatisfied - 1: Very Dissatisfied
	Mean
	4.243

	Content of Courses
5: Very Satisfied - 4: Somewhat Satisfied - 3: Neutral Satisfaction - 2: Somewhat Dissatisfied - 1: Very Dissatisfied
	Mean
	4.189

	Quality of Teaching
5: Very Satisfied - 4: Somewhat Satisfied - 3: Neutral Satisfaction - 2: Somewhat Dissatisfied - 1: Very Dissatisfied
	Mean
	3.946

	Overall Education Received
5: Very Satisfied - 4: Somewhat Satisfied - 3: Neutral Satisfaction - 2: Somewhat Dissatisfied - 1: Very Dissatisfied
	Mean
	4.486




	Question
	Response

	Marketing Research (321)
	true
	38

	Written Communication Skills
	true
	29

	Oral Communication Skills
	true
	30

	Critical Thinking/Strategic Decision Making Skills
	true
	29

	Exposure to Ethical/Unethical Practices
	true
	14

	Real World Applications/ Practical Experiences
	true
	31

	International/ Cross- Cultural Awareness
	true
	8

	Retail Management (337)
	true
	6

	Written Communication Skills
	true
	4

	Oral Communication Skills
	true
	4

	Critical Thinking/Strategic Decision Making Skills
	true
	3

	Exposure to Ethical/Unethical Practices
	true
	3

	Real World Applications/ Practical Experiences
	true
	3

	International/ Cross- Cultural Awareness
	true
	2

	Promotional Policies & Strategies (350)
	true
	25

	Written Communication Skills
	true
	27

	Oral Communication Skills
	true
	23

	Critical Thinking/Strategic Decision Making Skills
	true
	26

	Exposure to Ethical/Unethical Practices
	true
	13

	Real World Applications/ Practical Experiences
	true
	24

	International/ Cross- Cultural Awareness
	true
	8

	Product Policy & Strategy (400)
	true
	13

	Written Communication Skills
	true
	11

	Oral Communication Skills
	true
	10

	Critical Thinking/Strategic Decision Making Skills
	true
	10

	Exposure to Ethical/Unethical Practices
	true
	6

	Real World Applications/ Practical Experiences
	true
	12

	International/ Cross- Cultural Awareness
	true
	4

	Business to Business Marketing (412)
	true
	25

	Written Communication Skills
	true
	25

	Oral Communication Skills
	true
	24

	Critical Thinking/Strategic Decision Making Skills
	true
	23

	Exposure to Ethical/Unethical Practices
	true
	13

	Real World Applications/ Practical Experiences
	true
	20

	International/ Cross- Cultural Awareness
	true
	12

	Personal Selling (or Personal Selling & Sales Management combined) (429)
	true
	8

	Written Communication Skills
	true
	7

	Oral Communication Skills
	true
	7

	Critical Thinking/Strategic Decision Making Skills
	true
	6

	Exposure to Ethical/Unethical Practices
	true
	7

	Real World Applications/ Practical Experiences
	true
	7

	International/ Cross- Cultural Awareness
	true
	4

	Marketing in Service Organizations (432)
	true
	9

	Written Communication Skills
	true
	8

	Oral Communication Skills
	true
	5

	Critical Thinking/Strategic Decision Making Skills
	true
	9

	Exposure to Ethical/Unethical Practices
	true
	6

	Real World Applications/ Practical Experiences
	true
	9

	International/ Cross- Cultural Awareness
	true
	3

	Direct Marketing (444)
	true
	24

	Written Communication Skills
	true
	23

	Oral Communication Skills
	true
	23

	Critical Thinking/Strategic Decision Making Skills
	true
	23

	Exposure to Ethical/Unethical Practices
	true
	16

	Real World Applications/ Practical Experiences
	true
	22

	International/ Cross- Cultural Awareness
	true
	12

	Marketing Management & Policies (479)
	true
	34

	Written Communication Skills
	true
	37

	Oral Communication Skills
	true
	36

	Critical Thinking/Strategic Decision Making Skills
	true
	36

	Exposure to Ethical/Unethical Practices
	true
	29

	Real World Applications/ Practical Experiences
	true
	35

	International/ Cross- Cultural Awareness
	true
	22

	Internet Marketing (351)
	true
	8

	Written Communication Skills
	true
	8

	Oral Communication Skills
	true
	3

	Critical Thinking/Strategic Decision Making Skills
	true
	8

	Exposure to Ethical/Unethical Practices
	true
	7

	Real World Applications/ Practical Experiences
	true
	8

	International/ Cross- Cultural Awareness
	true
	5

	International Marketing (361)
	true
	33

	Written Communication Skills
	true
	32

	Oral Communication Skills
	true
	30

	Critical Thinking/Strategic Decision Making Skills
	true
	29

	Exposure to Ethical/Unethical Practices
	true
	24

	Real World Applications/ Practical Experiences
	true
	29

	International/ Cross- Cultural Awareness
	true
	33

	Consumer Behavior (420)
	true
	33

	Written Communication Skills
	true
	31

	Oral Communication Skills
	true
	25

	Critical Thinking/Strategic Decision Making Skills
	true
	25

	Exposure to Ethical/Unethical Practices
	true
	17

	Real World Applications/ Practical Experiences
	true
	24

	International/ Cross- Cultural Awareness
	true
	19

	Logistics (442)
	true
	21

	Written Communication Skills
	true
	18

	Oral Communication Skills
	true
	19

	Critical Thinking/Strategic Decision Making Skills
	true
	17

	Exposure to Ethical/Unethical Practices
	true
	15

	Real World Applications/ Practical Experiences
	true
	18

	International/ Cross- Cultural Awareness
	true
	12

	Database Marketing (445)
	true
	4

	Written Communication Skills
	true
	3

	Oral Communication Skills
	true
	4

	Critical Thinking/Strategic Decision Making Skills
	true
	4

	Exposure to Ethical/Unethical Practices
	true
	1

	Real World Applications/ Practical Experiences
	true
	3

	Internship in Marketing (492)
	true
	5

	Written Communication Skills
	true
	5

	Oral Communication Skills
	true
	5

	Critical Thinking/Strategic Decision Making Skills
	true
	5

	Exposure to Ethical/Unethical Practices
	true
	5

	Real World Applications/ Practical Experiences
	true
	5

	International/ Cross- Cultural Awareness
	true
	5

	Independent Study (498)
	true
	3

	Written Communication Skills
	true
	3

	Oral Communication Skills
	true
	3

	Critical Thinking/Strategic Decision Making Skills
	true
	3

	Exposure to Ethical/Unethical Practices
	true
	2

	Real World Applications/ Practical Experiences
	true
	3

	International/ Cross- Cultural Awareness
	true
	2

	What is most likely to be your principal activity upon graduation?
	employment, full-time paid
	33 (86.8%)

	
	employment, part-time paid
	2 (5.3%)

	
	graduate or professional school, full-time
	2 (5.3%)

	
	graduate or professional school, part-time
	0 (0.0%)

	
	additional undergraduate corusework
	0 (0.0%)

	
	military service
	0 (0.0%)

	
	volunteer activity (e.g., Peace Corps)
	1 (2.6%)

	
	starting or raising a family
	0 (0.0%)

	
	other (please specify up to 25 words)
	0 (0.0%)




	Aspect you like most

	Professors.  From the professors I had in my two years, they all were willing to help me with anything I needed rather it pertained to the course or not.

	Students.  The environment on campus was friendlly. I never got the feeling of being left out.  From doing so many group projects, I always got along with all my group mates and had successful projects.

	Sports.  The sporting environment here at UWW was held high.  They always strived to be the best and the fans/coaches/players are top-notch.

	Great Reputation for Business School

	Great Student Organizations

	Great Staff

	I enjoyed having the freedom to take all the classes I wanted in different disciplines (marketing, psychology, Spanish, and music).

	Great teachers in the marketing department and the psychology department

	From start to finish, I feel like I had a very thorough education (thanks to gen. ed. classes, etc.)

	teacher involvement

	small classrooms

	d2l

	A good classroom atmosphere

	Teachers were approachable

	Teachers always made time for their students

	The other students at UWW met in the dorms were absolutely wonderful people/friends

	Some of the teachers you could tell genuinely cared about the students as far as their success in their class and on a personal level

	The relationships developed

	interaction with teachers and not TAs

	The marketing teachers all seemed to have real world experience in the field rather than just education based knowledge

	Small class sizes

	Quality teachers.

	Great environment to study, be productive, and excel.

	You get a lot of help and tuturing if you are struggling.

	Class schedule allows for longer weekends (Mon-Thurs)

	Many marketing courses cover the same basic topics which make me feel confident on the basis of business.

	Smaller class sizes compared to bigger colleges make you get to know your professors.

	Small class sizes.

	Business school.

	The small town environment as opposed to the city.

	For the most part, the business school is top-notch.  You graduate a well-rounded student.

	AMA is a great student organization here!

	Most of my Marketing professors were amazing (they were welcoming and very knowledgable).

	Small classes.

	Helpful instructors.

	Wide course variety.

	I had good professors in my major - clearly understandable, had a passion for teaching, and the subject, and well prepared

	Smaller class sizes - can acctually approach professors

	The overall size of the university - it's not impossibly big, but it's not small either - you can see new faces everyday, but you still run into familiar faces daily.

	Smaller classrooms and student to professor interaction

	Variety of events that have been held on campus within the last few years.

	Textbook RENTAL!! This was so much better than having to buy books for each class. Helped save a lot of money.

	Being close to home

	Smaller class sizes

	Variety of classes

	Broad range of business courses required

	Small business classes size

	Amount of discussion the professors provoke

	one-to-one opportunities with teachers

	respect from teachers

	small class sizes

	Good mix of classes to choose from.

	Easy commute.

	Computer labs are easily accessible.

	Smaller size classes

	Layout of the campus

	Good professors

	get to know people in your classes and it makes it better when it comes time for group work

	smaller class sizes allow you to talk more and participate

	get to know your professors more

	Close connection with peers and teachers

	Real world applications

	Ability to learn different aspect of the business world outside my major

	Well rounded.

	Encouraging atmoshpere.

	Safe environment.

	Professors have experience in the field that they are teaching. And they reference their experiences to provide even more insigths to students.

	Class sizes are reasonable and professors are able to get to know their students. This makes it easier on the students because they are able to  appoarch professors with any issues.

	The student organziations that UW-Whitewater has to offer. There is an organization for everyone and all are great to be involved in. Also the professors really push for students to be involved in an organziation.

	the programs offered at UW-W

	class schedule flexibility

	extra curricular activities/orgs

	Good teachers

	good learning enviroment

	ease of classes

	small classes

	interacting with the professors

	organizations

	The number of ways I was able to gain knowledge through courses taken, research databases, speakers, student organizations, professors, etc. This has allowed me to be more well-rounded and able to be successful in my career and life.

	The smaller classrooms sizes, particularly for my major and minor courses. 
Gave a one-one learning environment, which allowed me to build closer working-relationships with my professors and learn more efficiently.

	Social aspects of college life in the friendships I made, extracurricular activities, student organizations, etc.

	Small class sizes

	Close enough to home to commute

	Excellent business school with a good reputation

	Close to home

	Good business school

	Women, working out, and booze

	Location

	Price

	Group projects/collaboration

	The variety of courses offered were good.

	Many of the teachers were wonderful!

	the name that the UW-Whitewater business school has for their classes

	teachers tried their hardest to get your prepared for the future by representing real life aspects into their sylabus

	group projects: taught you how to work as a group and how to handle the problems that arise from it

	Some of the upper level courses and how much the teachers love the material.

	Ability to do athletics and education

	Institution has a goal and direction of where they want to be

	Student Activities

	Group Projects

	School Atmosphere

	Variety of courses

	Teachers enthusiasm

	Real life scenarios used as examples

	the variety of classes

	the small campus/class sizes

	the graduate program offered

	Well-known school with a good reputation.

	Quality business school.

	Most teachers are willing to help, take time to work with students.

	The variety of education I received.

	Coming from a school that is well known for it's business school.

	Coming from a school that was so close to home.




	Thing you would like to see improved

	Academic Advising.  Over my two years here, I met with my academic advisor once and he did not seem interested in what I had to ask him.  He also did not give me any good advice as to what classes I should take.  Being new to a school, you can sometimes get misguided.  He did not do a good job of guiding me through the school of business.

	Way Too Much Group Work

	Expand The Amount Of Programs Offered

	Better Advising

	Greater variety of marketing classes (I know this is being worked on). Also - more marketing classes should be a requirement rather than an elective. Specifically, IMC (Promotions) is a very thorough class that all marketing majors should be required to take. I think it definitely applies to all fields of marketing.

	I had both a marketing major and a psychology major. Based on my experiences during the past four years, I put at least five times as much work into my marketing major. The psychology department has a fantastic group of professors, but I felt like students were barely required to do anything in comparison to marketing majors. The psychology department should seriously consider implementing more group projects, more research requirements, more written requirements (papers, written exams, etc.), and especially more oral requirements.

	I felt like both Organizational Behavior and Business Communication were practically useless classes. Business communication is obviously useful to a lot of students who are lacking in their oral and written communication skills, but it was basically a repeat of Speech 110. Also, Career Information should be an optional class.

	More real life experience.

	More outside classroom learning.

	More variety in classes and not just lecture.

	More courses offered

	10 point grading scale, not 7 point

	No plusses and minuses in grades, keep it how it was

	More emphasis to get students actively involved in a student organization early on

	More emphasis on advisers explaining majors to students to help them make a good decision on the major they choose. Advisers should let them know what else is out there. Print a list or something so that students know what there options are so they don't wait until so late to realize that they may not like there major and just go with it because they're so far along

	less emphasis on group projects

	better relationships with advising staff

	less campus construction

	Many things that needed improving, are being improved.

	Inconsistencies in professors.  Some professors made me feel interested and inspired to learn some made me feel like i made the wrong choice to even be in college.

	New technology and improved class rooms.  Technical difficulties often resulted in many hardships throughout my classes.  Everything from D2L issues to email issues to simple classroom heat/cooling issues.

	More advising.  Little to no advise was given on what to do and how to accomplish things within my major.  For example, I failed a class.  I was told to drop out of college and wait for a semester because the class I failed was not offered, then retake the class and hopefully get a better grade.  This was simply not an option available and that is the only advise i received.

	Some professors should be looked at more carefully. Some are great professors, but there are a few that are not so great.

	The food. Have more varieties.

	nothing

	Some professors need to be taught to not read off of powerpoint, prepare what you want to teach and make it interesting (it will decrease skipping).

	When students decide to study abroad or transfer, financial aid needs to be 'on the ball'.  When I first came to this school I was warned that the people in financial aid get way too confused.  I experienced this and it was annoying to get different answers from each person within that office.  It doesn't encourage students to study abroad.

	Don't take away all the green space, build a quad or something :) it's nice to study outside.

	Career information class should be required to take earlier.

	More marketing courses should be required for major.

	More math involved in marketing courses.

	A class on sustainability.

	More activities to keep students in Whitewater on the weekends.

	More diversity

	Parking

	Better advising

	Group projects

	Dorms

	Less expensive Chartwells food in the UC

	Less construction around campus, or finish one project before beginning another so half of the campus isn't block off

	Allow different departments to use the broadcast email service again, because no one reads the Whitewater This Week because it is too long.

	more class offerings

	50 minute classes

	better building

	Instructors should be highly evaluated by other faculty.  There are some great instructors and some that need improvement.

	Group projects are a wonderful way of learning, but many times students have 4-5 classes with group projects and this is sometimes difficult to manage.  Perhaps instructors could communicate which classes are best suited for group projects.

	More discussion within the curriculum.  Group discussions in a circle really gives a great atmosephere for students to learn with the guidance of the instructor.

	Less group work

	More diverse class selection within marketing major

	Better advising

	available class times

	more class concepts connected throughout all of the courses- how everything can relate back

	More collaboration among teachers

	More involvement with other schools (communication shool) relevant to your major

	Improved access to technology in classrooms

	Parking.  Needs to be more spaces for persons with Commuter passes.

	Less nonsense parking tickets

	Less power tripping RA's, in the Dorms.

	Have a computer lab open all night. This would eliminate a lot of hassle for some students. And have the labs open later on the weekends (Friday and Saturday). The hours are longer during exams, but projects are taking place during the entire year and may students get more done at the labs.

	Letting students be able to change their advisors. I'm not too sure if this is possible already, but if it is, make it known. When students get into the upper level classes, they get to know their professors better and they feel more comfortable going to a professor that knows them personally.

	teacher evaluations should be taken more seriously.  some teachers are an insult to this university.  they waste students time and money.

	better food options on campus-more locations, better quality, and  price=value.

	courses should be taught the same-ex: same class with 3 professors means one group of students has 20 hours of week of work while the other group has 1 or none... not only does this seem unfair to students but the fact is that the education some students are receiving is poor and unworthy of existing on their transcript.

	More marketing course variety

	less general buisness courses

	easier to double major

	more information given on certain opportunities within the school of business.

	Student "advising"
This was the single WORSE aspect of my experience at UW-Whitewater. My "advisers" never guided me on what courses to take or how to prepare for my major. The one good experience I did have was with an adviser for my  minor (advertising), but by this point I was a senior and basically knew what I had to do. FIX THIS PLEASE! For the sake of the students not graduating.

	Parking! 
This comes in a close second. I spent a $100 per year for "parking" and ended up having to be in metered parking. You need to allocate more parking for people with passes because it is ridiculous how often people have to pay additional money even though they paid for a "parking" pass.

	Major courses offered more often. 
The courses for the Marketing major where not offered each semester and there was no heads-up to if or when these courses where going to be. I was not able to take a few classes I wanted to because of this. However, this may not have happened if I had a proper adviser to let me know about these things.

	Closer relationship with academic advisor

	More marketing classes offered in the area of purchasing and merchandising

	Professors that can speak english clearly.  Don't hire someone just because they are a minority, because it seems like UWW does a lot of that.

	Get professors with real world experience that have good communication skills and can relate to students.  We don't want a prof that teaches directly out of a book...I want someone who can apply real world experiences with things.  That is how people learn, not out of a text book.  That does nothing.

	Get better looking women here that work out a lot.

	ADVISING!!! You need to follow the college of communications and have madatory group advising throughout all of the years at college and not just the beginning!!!

	When people can't understand a professor when they speak they are not going to learn anything. Having a diverse teaching staff is good, but not at the expense of education.

	It is ridiculous how expensive business classes are online. You're not paying a teacher to be in a classroom so there is no reason to have it cost that much!

	variety of classes

	days classes are offered. wider variety

	teachers

	The school needs more social life. Besides football games nothing to do on the weekend..."WW is considered a commuter school" Fix the image

	Cultural Emphasis

	More creative marketing courses

	Teacher student one on one time

	A few of the professors I had did no return grades in a very timely manner.  There was a double standard as we were required to meet specific deadlines, however a few professors wouldn't return grades in a timely manner.

	More focus on both international and other subcultures as well as ethical practices.

	more specific classes offered like event marketing

	There is always construction that is very distracting to learning.  Especially all of the drilling while taking a final exam!

	Parking.  There is not a lot of parking.  They keep tearing down building and taking away parking lots.

	Interaction with Career and Leadership development.



Student Survey
Term: Spring 2009
Academic Plan: PFBUSMKTG
Responses: 16 out of 19 (84.2%)
Surveys filled out: 16


	Question
	Statistics

	Understanding of and appreciation of the basic knowledge in your major. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.062

	Understanding of and appreciation of the basic knowledge in your major. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.500

	Ability to read and understand the current professional literature in your discipline. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.067

	Ability to read and understand the current professional literature in your discipline. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.200

	Ability to integrate and transfer knowledge from relevant majors. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.062

	Ability to integrate and transfer knowledge from relevant majors. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.438

	Appreciation of the effects of international, multicultural and ethnic factors on your major. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.750

	Appreciation of the effects of international, multicultural and ethnic factors on your major. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	5.500

	Development of a commitment to your major. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.000

	Development of a commitment to your major. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.250

	Ability to enthusiastically enjoy your major. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.375

	Ability to enthusiastically enjoy your major. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.625

	Ability to formulate and implement problem solving strategies and techniques consistent with the changing needs of your discipline. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.000

	Ability to formulate and implement problem solving strategies and techniques consistent with the changing needs of your discipline. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.438

	Ability to make sound decisions by assessing situations, prioritizing and applying critical reasoning to complex information. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.375

	Ability to make sound decisions by assessing situations, prioritizing and applying critical reasoning to complex information. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.312

	Ability to research problems by formulating hypotheses, collecting and analyzing information, and drawing appropriate inferences. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.200

	Ability to research problems by formulating hypotheses, collecting and analyzing information, and drawing appropriate inferences. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.125

	Ability to be creative. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.250

	Ability to be creative. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.438

	Ability to appraise the ethical consequences of decisions. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.250

	Ability to appraise the ethical consequences of decisions. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.438

	Skills to pursue lifelong learning, professional growth and career progress. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.938

	Skills to pursue lifelong learning, professional growth and career progress. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.312

	Development of leadership attributes to motivate others and organize effectively. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.562

	Development of leadership attributes to motivate others and organize effectively. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.375

	Ability to take the initiative and responsibility in unstructured and ambiguous environments. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.562

	Ability to take the initiative and responsibility in unstructured and ambiguous environments. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.200

	Ability to interact with peers in group settings. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.438

	Ability to interact with peers in group settings. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.312

	Oral skills necessary to deliver clear, concise and persuasive reports. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.312

	Oral skills necessary to deliver clear, concise and persuasive reports. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.562

	Writing skills necessary to prepare clear, concise and persuasive reports. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.250

	Writing skills necessary to prepare clear, concise and persuasive reports. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.562

	Ability to use computer technology and apply quantitative methods of analysis. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.812

	Ability to use computer technology and apply quantitative methods of analysis. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.250

	I developed a supportive relationship with my academic advisor.
5: Strongly Agree - 1: Strongly Disagree
	Mean
	3.688

	My advising interactions helped me make better decisions about my academic goals.
5: Strongly Agree - 1: Strongly Disagree
	Mean
	3.938

	Overall, I am satisfied with the advising I received at UW Whitewater.
5: Strongly Agree - 1: Strongly Disagree
	Mean
	3.875




	Question
	Response

	What is most likely to be your principal activity upon graduation?
	employment, full-time paid
	14 (87.5%)

	
	employment, part-time paid
	0 (0.0%)

	
	graduate or professional school, full-time
	1 (6.2%)

	
	graduate or professional school, part-time
	0 (0.0%)

	
	additional undergraduate corusework
	0 (0.0%)

	
	military service
	0 (0.0%)

	
	volunteer activity (e.g., Peace Corps)
	0 (0.0%)

	
	starting or raising a family
	0 (0.0%)

	
	other (please specify up to 25 words)
	1 (6.2%)




	Explanation of "Other"

	Work full time as a professional and continue graduate studies part time




	Aspect you like most

	small class room sizes in the communications department

	until the loss of key people, the teaching staff of the PR major

	mac labs

	I liked how the campus is'nt the biggest campus in the UW system because it makes it easier for students to talk to their professors.

	The advising is really well and you can usually get the help you need.

	I love all the facilities which include, the williams center gym, all the places you can eat on campus, all the computers available. etc.

	On-campus employment

	Tuition price

	People

	The class sizes and that I was able to get to know my professors so well!

	The number of orgs offered on campus.

	Advising was great!

	Professors were for the most part, willing to help with any questions and are very personable.

	Having a prestigious degree from a well proven University.

	The networking and friends that were made by attending class here.

	I liked being somewhat close to home, yet still being a part of a unique, independent college experience.

	Graduating with University of Wisconsin-Whitewater on my resume and degree.

	Competing in athletics for UWW.

	Curriculum

	Professors care about their students

	Good support systems

	Professors

	Knowledge gained

	Software and facilities available

	knowledgeable professors

	relevance of course material

	size of classroom setting

	Small class size

	Experienced and knowledgeable staff

	Smaller, beautiful campus

	the business programs are challanging and interactive

	study abroad opportunities

	spanish teachers are of latin decent

	Small classroom atmosphere so you could seek help from instructor if needed.

	Some of the teachers were very qualified and had real-life experiences to pass on to students.

	Some classes required attendence as part of the grade which pushed me to class more.

	Class Size

	Professors

	Textbook Rental

	Close, personal relationships with professors that was available due to class size and care

	"Small world" - It was nice to develop friendships with a large group of the student body

	The ability to effectively blend my experiences within the college of communication and the college of business

	The contacts and connections that i have been able to make.

	creating the life long friendship between both students and faculty.

	The knowledge and learning that i have been able to complete.

	I really enjoyed the experience of a smaller campus setting.

	I enjoyed classes and some of the other communications proffessors.




	Thing you would like to see improved

	smaller sized business classes. If the professors can't be changed because they are tenured, like Lavin, at least make the classes smaller so you have a greater chance at having someone else for the same class.

	less parking meters I paid for a parking spot, screw all the people who are willing to take the tickets to save a few dollars over the course of the semester

	More parking spaces for people who have passes because they still get tickets because they have to park in the meters.

	Also some additional meter spots for people that don't have passes.

	Don't really have a 3rd one.

	More interesting electives within the creatives of advertising

	Freshman advising

	lay off the construction

	Tuition costs decreased.

	No more construction!!

	Ability to print in most computer labs that I had to use was paid.  It was annoying to have to complete an assignment then go somewhere else to print it out.

	Professors testing on subjects that they didn't actually cover in lecture.  Just because it's in a text book doesn't mean they covered it well enough.

	Support for the UWW swim/dive team.

	Less expensive food choices on campus.

	Better engineering in construction.

	Creating a an environment with more social interaction among students on campus

	More parking

	More selection of courses

	advisors attempt to reach their students

	certain professors who were ineffective

	na

	Media Planning & Buying Course. This course was a JOKE. The professor did not live up to her end of the bargin and thus, I as a student was not motivated to do so either. Consequently, my grade suffered because the professor SUCKED!!!! This professor needs to be re-evaluated. I am not happy with my grade in this class and feel that something should be done. I gave just as much effort as she did but I was the one that was punished!!! Justice needs to be done!

	More extensive advising/ look at AR's to make sure everything is correct early on

	Chance for specialized courses/ majors

	More parking in Heide!

	more foreign language classes

	parking being free

	better food

	Advising was horrible.  There is little communication due to a lack of staff.  I wound up having to stay an extra semester, and took my issue up with the chair-head.  They made a ridiculous offer to me, not caring that I would have to pay for another semester of schooling.  I have heard this happen to many other students also.

	Screen your teachers and evaluate them more often.  The majorty of the teachers are very good and professional.  Then there are some teachers that should be in school and are very unprofessional.  Screen your teachers!

	Offer classes that are specific within the advertising major.  I would have loved to have taken classes geared specifically towards writing advertisements in order to build some sort of a portfolio.  I feel as though I have taken more marketing than advertising classes.

	Number of classes offered during the semesters

	Something more exciting in whitewater to do

	It has been slowly improving since five years ago, but the diversity interactions on campus.

	Job placement help. not just your normal retail manangement jobs , but other things that are out there.

	n/a

	I would like to see UWW utilize waiting lists when classes are full. It was hard to get into some of the classes I needed.

	Even though I appreciate the cultural diverstsity, teachers that don't speak good english are very difficult to learn from.




	Question
	Response

	What is your emphasis/specialization?
	Advertising
	5 (83.3%)

	
	Broadcast Journalism
	0 (0.0%)

	
	Electronic Media
	0 (0.0%)

	
	Interpersonal Communication
	0 (0.0%)

	
	Multimedia Digital Arts-Communication
	0 (0.0%)

	
	Organizational Communication
	1 (16.7%)

	
	Print Journalism
	0 (0.0%)

	
	Public Relations
	0 (0.0%)




	What is your minor (or second major?)

	Marketing

	Marketing

	Marketing

	Marketing

	Marketing

	Marketing




	Question
	Response

	What is the gpa in your major:
	2.0-2.24
	0 (0.0%)

	
	2.25-2.5
	1 (16.7%)

	
	2.5-2.75
	0 (0.0%)

	
	2.75-3.00
	1 (16.7%)

	
	3.00-3.25
	1 (16.7%)

	
	3.25-3.5
	3 (50.0%)

	
	3.5-3.75
	0 (0.0%)

	
	3.75-4.00
	0 (0.0%)




	Question
	Statistics

	I have learned to understand the role of effective communication behavior at the individual, small group, organizational, and cultural levels. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.333

	I have learned to understand the role of effective communication behavior at the individual, small group, organizational, and cultural levels. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.333

	I have learned to identify and describe target audiences for a specific communicative purpose if asked to. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.500

	I have learned to identify and describe target audiences for a specific communicative purpose if asked to. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.167

	Given a specific target audience, I have learned how to make strategic decisions about how to most effectively communicate to achieve persuasive and/or informative objectives. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.167

	Given a specific target audience, I have learned how to make strategic decisions about how to most effectively communicate to achieve persuasive and/or informative objectives. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.167

	I have learned to function effectively in small groups or teams. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.500

	I have learned to function effectively in small groups or teams. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.500

	I have learned to present messages in oral, written, electronic, or computer forms to a variety of audiences appropriate to my area of emphasis. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.500

	I have learned to present messages in oral, written, electronic, or computer forms to a variety of audiences appropriate to my area of emphasis. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.500

	I have learned to collect, interpret, and present information to achieve a communicative purpose. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.333

	I have learned to collect, interpret, and present information to achieve a communicative purpose. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.500

	The courses that made up my specialization's core courses provided a thorough basis for future application and development.
7: Very Effective - 1: Very Ineffective
	Mean
	5.833

	The instructors in my specialization's core courses presented the information clearly and thoroughly.
7: Very Effective - 1: Very Ineffective
	Mean
	5.833

	The instructors in my specialization worked hard to develop me to my maximum potential.
7: Very Effective - 1: Very Ineffective
	Mean
	6.167

	The Department's equipment (facilities, hardware, software) provided support for my work in my specialization's core courses.
7: Very Effective - 1: Very Ineffective
	Mean
	6.333

	The courses that made up the electives in my specialization provided a thorough supplement for future application and development.
7: Very Effective - 1: Very Ineffective
	Mean
	5.833

	The instructors in the elective courses in my major presented the information clearly and thoroughly.
7: Very Effective - 1: Very Ineffective
	Mean
	6.167




	Name of advisor whose service is evaluated below

	Dont know my advisor

	Never had a specific advisor in communications department




	Question
	Statistics

	I found it easy and convenient to see my advisor.
5: Strongly Agree - 1: Strongly Disagree
	Mean
	3.500

	My advisor gave me accurate information.
5: Strongly Agree - 1: Strongly Disagree
	Mean
	3.833

	My advisor gave me the kind of support and/or advice I needed and wanted.
5: Strongly Agree - 1: Strongly Disagree
	Mean
	3.833

	Ability to apply critical thinking skills within the context of professional social work practice. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.000

	Ability to apply critical thinking skills within the context of professional social work practice. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.000

	Ability to practice within the values and ethics of the social work profession and with an understanding of and respect for the positive value of diversity. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.000

	Ability to practice within the values and ethics of the social work profession and with an understanding of and respect for the positive value of diversity. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	7.000

	Ability to demonstrate the professional use of self. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	7.000

	Ability to demonstrate the professional use of self. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.000

	Ability to understand the forms and mechanisms of oppression and discrimination and the strategies of change that advance social and economic justice. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.000

	Ability to understand the forms and mechanisms of oppression and discrimination and the strategies of change that advance social and economic justice. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.000

	Ability to understand the history of the social work profession and its current structures and issues. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.000

	Ability to understand the history of the social work profession and its current structures and issues. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.000

	Ability to apply the knowledge and skills of generalist social work to practice with systems of all sizes. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.000

	Ability to apply the knowledge and skills of generalist social work to practice with systems of all sizes. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.000

	Ability to apply knowledge of bio-psycho-social variables that affect individual development and behavior, and use theoretical frameworks to understand the interactions among individuals and social systems (families, groups, organizations, communities). - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.000

	Ability to apply knowledge of bio-psycho-social variables that affect individual development and behavior, and use theoretical frameworks to understand the interactions among individuals and social systems (families, groups, organizations, communities). - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.000

	Ability to analyze the impact of social policies on client systems, workers, and agencies. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.000

	Ability to analyze the impact of social policies on client systems, workers, and agencies. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	7.000

	Ability to evaluate research studies and apply findings to practice, and, under supervision, evaluate their own practice interventions and those of other relevant systems. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.000

	Ability to evaluate research studies and apply findings to practice, and, under supervision, evaluate their own practice interventions and those of other relevant systems. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.000

	Ability to use communication skills differentially with a variety of client populations, colleagues, and members of the community. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.000

	Ability to use communication skills differentially with a variety of client populations, colleagues, and members of the community. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.000

	Ability to use supervision appropriate to generalist practice. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.000

	Ability to use supervision appropriate to generalist practice. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.000

	Ability to function within the structure of organizations and service delivery systems, and under supervision, seek necessary organizational change. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.000

	Ability to function within the structure of organizations and service delivery systems, and under supervision, seek necessary organizational change. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	5.000



Student Survey
Term: Spring 2009
Academic Plan: SDMKTG
Responses: 8 out of 8 (100.0%)
Surveys filled out: 8


	Question
	Statistics

	Understanding of and appreciation of the basic knowledge in your major. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.857

	Understanding of and appreciation of the basic knowledge in your major. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	5.714

	Ability to read and understand the current professional literature in your discipline. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.125

	Ability to read and understand the current professional literature in your discipline. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	5.625

	Ability to integrate and transfer knowledge from relevant majors. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.750

	Ability to integrate and transfer knowledge from relevant majors. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	5.625

	Appreciation of the effects of international, multicultural and ethnic factors on your major. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.250

	Appreciation of the effects of international, multicultural and ethnic factors on your major. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	5.125

	Development of a commitment to your major. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.875

	Development of a commitment to your major. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	5.875

	Ability to enthusiastically enjoy your major. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.375

	Ability to enthusiastically enjoy your major. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	5.375

	Ability to formulate and implement problem solving strategies and techniques consistent with the changing needs of your discipline. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.125

	Ability to formulate and implement problem solving strategies and techniques consistent with the changing needs of your discipline. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.625

	Ability to make sound decisions by assessing situations, prioritizing and applying critical reasoning to complex information. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.750

	Ability to make sound decisions by assessing situations, prioritizing and applying critical reasoning to complex information. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.250

	Ability to research problems by formulating hypotheses, collecting and analyzing information, and drawing appropriate inferences. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.000

	Ability to research problems by formulating hypotheses, collecting and analyzing information, and drawing appropriate inferences. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.375

	Ability to be creative. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.125

	Ability to be creative. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	5.750

	Ability to appraise the ethical consequences of decisions. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.250

	Ability to appraise the ethical consequences of decisions. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	5.875

	Skills to pursue lifelong learning, professional growth and career progress. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.375

	Skills to pursue lifelong learning, professional growth and career progress. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.375

	Development of leadership attributes to motivate others and organize effectively. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.500

	Development of leadership attributes to motivate others and organize effectively. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.500

	Ability to take the initiative and responsibility in unstructured and ambiguous environments. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.500

	Ability to take the initiative and responsibility in unstructured and ambiguous environments. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.250

	Ability to interact with peers in group settings. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.857

	Ability to interact with peers in group settings. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.714

	Oral skills necessary to deliver clear, concise and persuasive reports. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	6.000

	Oral skills necessary to deliver clear, concise and persuasive reports. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.500

	Writing skills necessary to prepare clear, concise and persuasive reports. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.625

	Writing skills necessary to prepare clear, concise and persuasive reports. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	5.875

	Ability to use computer technology and apply quantitative methods of analysis. - Prepared
7: Very Well Prepared - 1: Very Poorly Prepared
	Mean
	5.375

	Ability to use computer technology and apply quantitative methods of analysis. - Important
7: Extremely Important - 1: Not At All Important
	Mean
	6.625

	I developed a supportive relationship with my academic advisor.
5: Strongly Agree - 1: Strongly Disagree
	Mean
	3.250

	My advising interactions helped me make better decisions about my academic goals.
5: Strongly Agree - 1: Strongly Disagree
	Mean
	3.250

	Overall, I am satisfied with the advising I received at UW Whitewater.
5: Strongly Agree - 1: Strongly Disagree
	Mean
	3.000

	Written Communication Skills
5: Well Prepared/Trained - 4: Somewhat Prepared/Trained - 3: Neutral - 2: Somewhat Unprepared/Untrained - 1: Not Well Prepared/Trained
	Mean
	4.375

	Oral Communication Skills
5: Well Prepared/Trained - 4: Somewhat Prepared/Trained - 3: Neutral - 2: Somewhat Unprepared/Untrained - 1: Not Well Prepared/Trained
	Mean
	4.625

	Critical Thinking/Strategic Decision Making Skills
5: Well Prepared/Trained - 4: Somewhat Prepared/Trained - 3: Neutral - 2: Somewhat Unprepared/Untrained - 1: Not Well Prepared/Trained
	Mean
	4.375

	Understanding of Ethical/Unethical Practices
5: Well Prepared/Trained - 4: Somewhat Prepared/Trained - 3: Neutral - 2: Somewhat Unprepared/Untrained - 1: Not Well Prepared/Trained
	Mean
	4.000

	Real World Applications andPractical Experiences
5: Well Prepared/Trained - 4: Somewhat Prepared/Trained - 3: Neutral - 2: Somewhat Unprepared/Untrained - 1: Not Well Prepared/Trained
	Mean
	4.000

	International/Cross- Cultural Awareness
5: Well Prepared/Trained - 4: Somewhat Prepared/Trained - 3: Neutral - 2: Somewhat Unprepared/Untrained - 1: Not Well Prepared/Trained
	Mean
	4.125

	Variety of Courses
5: Very Satisfied - 4: Somewhat Satisfied - 3: Neutral Satisfaction - 2: Somewhat Dissatisfied - 1: Very Dissatisfied
	Mean
	4.375

	Content of Courses
5: Very Satisfied - 4: Somewhat Satisfied - 3: Neutral Satisfaction - 2: Somewhat Dissatisfied - 1: Very Dissatisfied
	Mean
	3.750

	Quality of Teaching
5: Very Satisfied - 4: Somewhat Satisfied - 3: Neutral Satisfaction - 2: Somewhat Dissatisfied - 1: Very Dissatisfied
	Mean
	3.750

	Overall Education Received
5: Very Satisfied - 4: Somewhat Satisfied - 3: Neutral Satisfaction - 2: Somewhat Dissatisfied - 1: Very Dissatisfied
	Mean
	4.125




	Question
	Response

	Marketing Research (321)
	true
	8

	Written Communication Skills
	true
	7

	Oral Communication Skills
	true
	6

	Critical Thinking/Strategic Decision Making Skills
	true
	7

	Exposure to Ethical/Unethical Practices
	true
	3

	Real World Applications/ Practical Experiences
	true
	6

	International/ Cross- Cultural Awareness
	true
	1

	Retail Management (337)
	true
	1

	Written Communication Skills
	true
	1

	Oral Communication Skills
	true
	1

	Critical Thinking/Strategic Decision Making Skills
	true
	1

	Real World Applications/ Practical Experiences
	true
	1

	International/ Cross- Cultural Awareness
	true
	1

	Promotional Policies & Strategies (350)
	true
	6

	Written Communication Skills
	true
	6

	Oral Communication Skills
	true
	2

	Critical Thinking/Strategic Decision Making Skills
	true
	6

	Exposure to Ethical/Unethical Practices
	true
	2

	Real World Applications/ Practical Experiences
	true
	5

	International/ Cross- Cultural Awareness
	true
	2

	Product Policy & Strategy (400)
	true
	2

	Written Communication Skills
	true
	2

	Oral Communication Skills
	true
	2

	Critical Thinking/Strategic Decision Making Skills
	true
	2

	Exposure to Ethical/Unethical Practices
	true
	1

	Real World Applications/ Practical Experiences
	true
	1

	International/ Cross- Cultural Awareness
	true
	1

	Business to Business Marketing (412)
	true
	7

	Written Communication Skills
	true
	5

	Oral Communication Skills
	true
	7

	Critical Thinking/Strategic Decision Making Skills
	true
	7

	Exposure to Ethical/Unethical Practices
	true
	4

	Real World Applications/ Practical Experiences
	true
	5

	International/ Cross- Cultural Awareness
	true
	2

	Personal Selling (or Personal Selling & Sales Management combined) (429)
	true
	4

	Written Communication Skills
	true
	3

	Oral Communication Skills
	true
	4

	Critical Thinking/Strategic Decision Making Skills
	true
	4

	Exposure to Ethical/Unethical Practices
	true
	3

	Real World Applications/ Practical Experiences
	true
	4

	International/ Cross- Cultural Awareness
	true
	2

	Marketing in Service Organizations (432)
	true
	1

	Written Communication Skills
	true
	1

	Critical Thinking/Strategic Decision Making Skills
	true
	1

	Exposure to Ethical/Unethical Practices
	true
	1

	Real World Applications/ Practical Experiences
	true
	1

	Direct Marketing (444)
	true
	4

	Written Communication Skills
	true
	3

	Oral Communication Skills
	true
	2

	Critical Thinking/Strategic Decision Making Skills
	true
	4

	Exposure to Ethical/Unethical Practices
	true
	3

	Real World Applications/ Practical Experiences
	true
	4

	International/ Cross- Cultural Awareness
	true
	1

	Marketing Management & Policies (479)
	true
	8

	Written Communication Skills
	true
	8

	Oral Communication Skills
	true
	7

	Critical Thinking/Strategic Decision Making Skills
	true
	8

	Exposure to Ethical/Unethical Practices
	true
	5

	Real World Applications/ Practical Experiences
	true
	7

	International/ Cross- Cultural Awareness
	true
	3

	Student Exchange in Int'l Programs (346)
	true
	1

	Written Communication Skills
	true
	1

	Oral Communication Skills
	true
	1

	Critical Thinking/Strategic Decision Making Skills
	true
	1

	Exposure to Ethical/Unethical Practices
	true
	1

	Real World Applications/ Practical Experiences
	true
	1

	International/ Cross- Cultural Awareness
	true
	1

	Internet Marketing (351)
	true
	1

	Written Communication Skills
	true
	1

	Oral Communication Skills
	true
	1

	Critical Thinking/Strategic Decision Making Skills
	true
	1

	Real World Applications/ Practical Experiences
	true
	1

	International Marketing (361)
	true
	7

	Written Communication Skills
	true
	6

	Oral Communication Skills
	true
	7

	Critical Thinking/Strategic Decision Making Skills
	true
	6

	Exposure to Ethical/Unethical Practices
	true
	4

	Real World Applications/ Practical Experiences
	true
	4

	International/ Cross- Cultural Awareness
	true
	6

	Consumer Behavior (420)
	true
	7

	Written Communication Skills
	true
	6

	Oral Communication Skills
	true
	5

	Critical Thinking/Strategic Decision Making Skills
	true
	4

	Exposure to Ethical/Unethical Practices
	true
	3

	Real World Applications/ Practical Experiences
	true
	4

	International/ Cross- Cultural Awareness
	true
	3

	Logistics (442)
	true
	7

	Written Communication Skills
	true
	6

	Oral Communication Skills
	true
	5

	Critical Thinking/Strategic Decision Making Skills
	true
	3

	Exposure to Ethical/Unethical Practices
	true
	5

	Real World Applications/ Practical Experiences
	true
	5

	International/ Cross- Cultural Awareness
	true
	2

	Database Marketing (445)
	true
	1

	Written Communication Skills
	true
	1

	Oral Communication Skills
	true
	1

	Critical Thinking/Strategic Decision Making Skills
	true
	1

	Real World Applications/ Practical Experiences
	true
	1

	Internship in Marketing (492)
	true
	3

	Written Communication Skills
	true
	2

	Oral Communication Skills
	true
	2

	Critical Thinking/Strategic Decision Making Skills
	true
	2

	Exposure to Ethical/Unethical Practices
	true
	3

	Real World Applications/ Practical Experiences
	true
	3

	International/ Cross- Cultural Awareness
	true
	2

	Independent Study (498)
	true
	2

	Written Communication Skills
	true
	2

	Oral Communication Skills
	true
	2

	Critical Thinking/Strategic Decision Making Skills
	true
	2

	Exposure to Ethical/Unethical Practices
	true
	1

	Real World Applications/ Practical Experiences
	true
	2

	International/ Cross- Cultural Awareness
	true
	2

	What is most likely to be your principal activity upon graduation?
	employment, full-time paid
	6 (75.0%)

	
	employment, part-time paid
	0 (0.0%)

	
	graduate or professional school, full-time
	2 (25.0%)

	
	graduate or professional school, part-time
	0 (0.0%)

	
	additional undergraduate corusework
	0 (0.0%)

	
	military service
	0 (0.0%)

	
	volunteer activity (e.g., Peace Corps)
	0 (0.0%)

	
	starting or raising a family
	0 (0.0%)

	
	other (please specify up to 25 words)
	0 (0.0%)




	Aspect you like most

	I really liked that the professors are always willing to help.

	I learned more out of the class room just by talking to professors, then I did in the class room

	I will use everything I learned in management

	small classes

	open office hours with professors

	exchange program

	Small Campus

	Easy to talk to professors

	student groups

	I got to know people within my major

	good teachers

	The majority of professors were easy to talk to about anything class related. For most of them they would explain in detail what exactly they may be looking for, or at least point you in the right direction, without doing the work for you.

	In both my majors (Marketing and OM) there were a wide variety of courses and information available.

	It seemed as if the school was continuously searching for ways to improve the programs and learning experiences here at UWW.  It's good to see UWW isn't just sitting on what they have saying "we're already good why toy with something that works?". etc.

	Small class sizes

	Teachers know you by your first name

	Having a variety of marketing classes to choose from

	Intimacy of business program

	Friends

	Commitment of teachers




	Thing you would like to see improved

	I did not like the types of classes that were offered...there needs to me more "graphic work" added because a lot of marketing firms are looking for it.

	A few of the marketing professors did not seem qualified.

	Professors use students for their own work, and it's clear, it helps them on their personal or business taxes...it's hard to figure out ethics when the professors don't follow them.

	allow marketing internship to replace an elective

	Did not get a lot out of hybrid courses

	sports marketing electives

	advising

	food on campus

	less construction

	Some teachers need to be more clear and organized

	Better benefits for students who help small businesses with their projects

	The Marketing capstone course(Marketing Management and Policies) is poor, I don't feel I learned anything form it.  The professor seemed to try to focus too narrowly on her own experiences, and in some aspects I believe they were too specific towards her own company and not the general "real world".  Promotional Policies was by far the best, most beneficial course I took, and would almost prefer seeing that the capstone, but not necessarily taught then by the current capstone prof.

	Some professors have used classes to complete their own projects, rather than come up with a project related to the course that will actually teach the students the information.  In my experience this was more prominent in some Marketing classes, with specific profs.  (International Marketing for me specifically was almost a complete waste, almost more a repeat of economics rather than marketing).

	There are a few courses which are offered at odd times, such as one I took MW 450-605.  This I feel should be changed to a more consistent time related to other COBE courses, because I was required for my degree to take some f these courses, preventing me from taking other courses I wanted/needed in some way to a lesser extent because they would overlap.  For example a 345-5 course could not be taken because the other course offered 450-605 had some overlap.  These situations do cause issues, especially since some of these courses are only offered during either fall or spring semesters.

	Lower cost of online business school classes

	more emphasis’s available for business majors

	Academic Advisisors need to be more informed on current classes and procedures and forms that need to be completed for graduation

	Buildings (Already done)

	Advising

	Less group work in business classes




	Question
	Response

	What is the primary reason you choose OM as a major?
	Had work experience in the field
	1 (50.0%)

	
	Family/friends suggestion
	0 (0.0%)

	
	Instructors= encouragement
	0 (0.0%)

	
	Liked 306
	1 (50.0%)

	
	Good job (salary & placement)
	0 (0.0%)

	Do you have an offer?
	Yes
	0 (0.0%)

	
	No
	2 (100.0%)

	If you do have an offer what is the salary?
	20,000
	0 (0.0%)

	
	25,000
	0 (0.0%)

	
	30,000
	0 (0.0%)

	
	35,000
	0 (0.0%)

	
	40,000
	0 (0.0%)

	
	45,000
	0 (0.0%)

	
	50,000
	0 (0.0%)

	
	55,000
	0 (0.0%)

	
	60,000
	0 (0.0%)

	
	65,000
	0 (0.0%)

	
	70,000
	0 (0.0%)

	
	75,000
	0 (0.0%)

	
	80,000
	0 (0.0%)

	
	85,000
	0 (0.0%)

	
	90,000
	0 (0.0%)

	
	95,000
	0 (0.0%)

	
	100,000
	0 (0.0%)

	
	105,000
	0 (0.0%)

	
	110,000
	0 (0.0%)

	
	115,000
	0 (0.0%)

	
	120,000
	0 (0.0%)

	
	125,000
	0 (0.0%)

	
	130,000
	0 (0.0%)

	
	135,000
	0 (0.0%)

	
	140,000
	0 (0.0%)

	
	145,000
	0 (0.0%)

	
	150,000
	0 (0.0%)




	Question
	Statistics

	Topic Area - Supply Chain, Course - Global Operations Strategy
5: High Coverage - 1: Low Coverage
	Mean
	4.000

	Topic Area - Supply Chain, Course - Supply Chain Management
5: High Coverage - 1: Low Coverage
	Mean
	3.000

	Topic Area - Supply Chain, Course - Operations Management
5: High Coverage - 1: Low Coverage
	Mean
	3.000

	Topic Area - Supply Chain, Course - Purchasing Management
5: High Coverage - 1: Low Coverage
	Mean
	1.500

	Topic Area - Enterprise Resource Planning, Course - Project Management & ERP
5: High Coverage - 1: Low Coverage
	Mean
	3.000

	Topic Area - Enterprise Resource Planning, Course - Integration of Operations
5: High Coverage - 1: Low Coverage
	Mean
	3.500

	Topic Area - Manufacturing Planning & Control, Course - Operations Planning
5: High Coverage - 1: Low Coverage
	Mean
	4.500

	Topic Area - Manufacturing Planning & Control, Course - Integrating Operations
5: High Coverage - 1: Low Coverage
	Mean
	4.000

	Topic Area - Quality Management, Course - Quality Management
5: High Coverage - 1: Low Coverage
	Mean
	3.000

	Topic Area - Just in Time Systems/Lean Manufacturing, Course - Quality Management
5: High Coverage - 1: Low Coverage
	Mean
	3.500

	Topic Area - Just in Time Systems/Lean Manufacturing, Course - Supply Chain Management
5: High Coverage - 1: Low Coverage
	Mean
	4.500

	Topic Area - Just in Time Systems/Lean Manufacturing, Course - Project Management & ERP
5: High Coverage - 1: Low Coverage
	Mean
	4.500

	Topic Area - Project Management, Course - Operations Management
5: High Coverage - 1: Low Coverage
	Mean
	3.500

	Topic Area - Project Management, Course - Project Management & ERP
5: High Coverage - 1: Low Coverage
	Mean
	4.000

	Topic Area - Service Management, Course - Quality Management
5: High Coverage - 1: Low Coverage
	Mean
	4.000

	Topic Area - Service Management, Course - Operations Management
5: High Coverage - 1: Low Coverage
	Mean
	4.000

	Topic Area - Service Management, Course - Service Management
5: High Coverage - 1: Low Coverage
	Mean
	4.500




	Question
	Response

	Basic of Supply Chain Management
	Pass
	0 (0.0%)

	
	Fail
	0 (0.0%)

	Master Planning of Resources
	Pass
	0 (0.0%)

	
	Fail
	0 (0.0%)

	Execution and control of Operations
	Pass
	0 (0.0%)

	
	Fail
	0 (0.0%)

	Detailed Scheduling and Planning
	Pass
	0 (0.0%)

	
	Fail
	0 (0.0%)

	Strategic Management of Resources
	Pass
	0 (0.0%)

	
	Fail
	0 (0.0%)




	Question
	Statistics

	Topic Area - Global view of operations, Course - Global Operations strategy
5: High Coverage - 1: Low Coverage
	Mean
	4.000

	Topic Area - Global view of operations, Course - Operations management
5: High Coverage - 1: Low Coverage
	Mean
	3.500

	Topic Area - Analysis and problem solving, Course - Management Information Systems
5: High Coverage - 1: Low Coverage
	Mean
	3.000

	Topic Area - Value stream mapping, Course - Project Management & ERP
5: High Coverage - 1: Low Coverage
	Mean
	4.000

	Topic Area - Spreadsheet/database, Course - Management information systems
5: High Coverage - 1: Low Coverage
	Mean
	2.000

	Topic Area - Simulation, Course - Management information systems
5: High Coverage - 1: Low Coverage
	Mean
	3.000

	Topic Area - Modeling, Course - Management information systems
5: High Coverage - 1: Low Coverage
	Mean
	3.000

	Topic Area - Statistics, Course - Quality Management
5: High Coverage - 1: Low Coverage
	Mean
	3.000

	Topic Area - Statistics, Course - Operation Management
5: High Coverage - 1: Low Coverage
	Mean
	2.500

	Topic Area - Statistics, Course - Integration of Operations
5: High Coverage - 1: Low Coverage
	Mean
	3.500

	Topic Area - Teams/ group behavior, Course - Project Management & ERP
5: High Coverage - 1: Low Coverage
	Mean
	4.000

	Topic Area - Teams/ group behavior, Course - Organization behavior
5: High Coverage - 1: Low Coverage
	Mean
	2.500

	Topic Area - Write reports, Course - All OM major courses
5: High Coverage - 1: Low Coverage
	Mean
	4.000

	Topic Area - Make presentations, Course - All OM major courses
5: High Coverage - 1: Low Coverage
	Mean
	3.500

	Topic Area - Conduct a literature review, Course - All OM major courses
5: High Coverage - 1: Low Coverage
	Mean
	3.000

	Topic Area - analyze cases, Course - Global Operations Strategy
5: High Coverage - 1: Low Coverage
	Mean
	4.000

	Topic Area - Solve complex real world problems, Course - Project Management & ERP
5: High Coverage - 1: Low Coverage
	Mean
	4.000

	Topic Area - Solve complex real world problems, Course - Global Operations strategy
5: High Coverage - 1: Low Coverage
	Mean
	3.000

	Topic Area - Solve complex real world problems, Course - Internship
5: High Coverage - 1: Low Coverage
	Mean
	3.000



