University of Wisconsin-Whitewater

Curriculum Proposal Form #2

Change in Degree, Major, or Submajor

Effective Term:
 FORMDROPDOWN 



Type of Action:
 FORMDROPDOWN 

Degree:
 FORMDROPDOWN 

Program Title:
Marketing - Direct & Internet Marketing Emphasis


GPA Requirement for the Major/Submajor:
2.5
Sponsor(s):  
Lois Smith


Department(s):
Marketing


College(s):
 FORMDROPDOWN 



Consultation took place:
 FORMCHECKBOX 

NA 
 FORMCHECKBOX 

Yes  (list departments and attach consultation sheet)

Departments:       
Proposal Information:  

(Procedures can be found at http://acadaff.uww.edu/Handbook/Procedures-Form2.htm)  

Total number of credit units in program: 
Before change
24
After change
24


1. Exact description of request:

The Department of Marketing is proposing the deletion of MARKETING 346 Student Exchange in International Programs and the addition of MARKETING 497 Student Exchange in International Programs

From (as listed in catalog and on AR)

MARKETING MAJOR - DIRECT AND INTERNET MARKETING EMPHASIS (2051) – 24 UNITS

1. MARKETNG 321 AND MARKETNG 479

2. MARKETNG 444, MARKETNG 351, AND MARKETNG 445

3. SELECT 9 UNITS FROM COURSES: MARKETNG 337, MARKETNG 346, MARKETING 350,

MARKETNG 361, MARKETNG 400, MARKETNG 412, MARKETNG 420, MARKETNG 429,

MARKETNG 432, MARKETNG 442, or MARKETNG 498.
To (to be listed in catalog and on AR)

MARKETING MAJOR - DIRECT AND INTERNET MARKETING EMPHASIS (2051) – 24 UNITS

1. MARKETNG 321 AND MARKETNG 479

2. MARKETNG 444, MARKETNG 351, AND MARKETNG 445

3. SELECT 9 UNITS FROM COURSES: MARKETNG 337, MARKETING 350,

MARKETNG 361, MARKETNG 400, MARKETNG 412, MARKETNG 420, MARKETNG 429,

MARKETNG 432, MARKETNG 442, MARKETING 497, or MARKETNG 498.
2. Relationship to mission and strategic plan of institution, and/or college and department goals and objectives:

This course facilitates students’ ability to study internationally.  The course already existed, but the number change brings it into correspondence with the rest of the university.
3.
Rationale:

The idea of an international exchange course number originated in the Department of Marketing.  We adopted this number arbitrarily.  Now that the rest of the university has adopted the course number of 497, we would like to have our course number correspond to that of other departments.

3. Cost Implications:

There are no cost implications for this change.
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