University of Wisconsin-Whitewater

Curriculum Proposal Form #4

Change in or Deletion of an Existing Course

Type of Action (check all that apply)

 FORMCHECKBOX 
  Course Deletion
 FORMCHECKBOX 
  Requisite Change

 FORMCHECKBOX 
  Course Revision
 FORMCHECKBOX 
  Repeatability Change

 FORMCHECKBOX 
  Description Change*
 FORMCHECKBOX 
  Diversity Option

 FORMCHECKBOX 
  Title Change
 FORMCHECKBOX 
  General Education Option

 FORMCHECKBOX 
  Number Change

area:   FORMDROPDOWN 

 FORMCHECKBOX 
  Contact Hour Change and or Credit Change
 FORMCHECKBOX 
  Computer Requirement

 FORMCHECKBOX 
  Grade Basis
 FORMCHECKBOX 
  Writing Requirement

 FORMCHECKBOX 
  Add Cross-listing
 FORMCHECKBOX 
  Other:       
      *  Use Form 5, if only a Description Change

Effective Term:   FORMDROPDOWN 

Current/Old Course Number:
Journalism 360    
Cross-listing:
     
New Course Number:
         
Cross-listing:
     
Current/Old Course Title: 
Media Operations and Management
New Course Title:             
     
25-Character Abbreviation (if new title):       
Sponsor(s):       
Kim Hixson, Sam Martino & Peter Smudde
Department(s): 
Communication
College(s):        
 FORMDROPDOWN 

List all programs that are affected by this change:


Speech Communication majors and minors
If programs are listed above, will this change affect the Catalog and Advising Reports for those programs?  If so, have Form 2's been submitted for each of those programs?  

(Form 2 is necessary to provide updates to the Catalog and Advising Reports)
 FORMCHECKBOX 
 NA  
 FORMCHECKBOX 
 Yes 
 FORMCHECKBOX 
 They will be submitted in the future

Proposal Information:  (Procedures can be found at http://acadaff.uww.edu/Handbook/Procedures-Form4.htm) 

I. Detailed explanation of changes (use FROM/TO format)

From:  
An overview and examination of the basic operations of newspaper, radio, television, magazine, advertising/public relations agency and new information technologies: organization and equipment, company and manager responsibilities, market analysis and product planning, distribution and pricing, social responsibilities, production and service, financial and legal questions, and public and employee relations. 

To: (limited to 400 characters or approximately 50 words)

An overview and examination of the basic operations of newspaper, radio, television, and magazines: , advertising/public relations agency and new information technologies: organization and equipment, company and manager responsibilities, market analysis and product planning, distribution and pricing, social responsibilities, production and service, financial and legal questions, and public and employee relations. 
II. Justification for action

Journalism 360 Media Operations and Management has changed significantly since its original design in 1996; whereas, it was meant to cover a range of operations and management that emphasized journalism and touched on PR and advertising. That breadth of coverage has proven to be too wide to be effective for students; therefore, the PR and advertising components must be split out and addressed in a new course focused course on operations and management for PR and advertising will give students the kind of coverage of issues they want and need for a successful career. (This new course will be handled in a separate curriculum change form.)
III. Syllabus/outline (if course Revision)

SEE ATTACHMENT.
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