FROM:  
Barb Penington, 

 
Graduate Coordinator, Communication Department

TO:  
   
Graduate Council

RE:
    
Exception for SPEECH 530 to continue as a dual-listed course.

DATE:     
October 28, 2003

RATIONALE:

We are requesting that the course SPEECH 530, Corporate and Industrial Video Production, be retained at the graduate level for several reasons.  Students in the Communication Master’s Degree program who have chosen the Mass Communication or the Corporate Communication emphasis find the course extremely useful in enhancing their ability to develop video projects. Unfortunately, because the course is only offered every two years, and the Department has been somewhat remiss in advertising this course in the past as an option for graduate students, there has been little graduate enrollment, although the Department plans to do a better job in attracting graduate students in future semesters.  In addition, the Communication Department asks that this course not be eliminated because the Department’s graduate faculty is coming to closure on the approval of a third capstone experience for the program, the Applied Communication Project.  This capstone experience would offer graduate students in the Communication Department an opportunity to apply their theoretical and research knowledge in developing a project addresses a specific communication problem or need.  Such projects might include developing a video documentary on a contemporary issue or a training video for a corporation or organization.  To assure that students who select such projects for completing their graduate program have the necessary background to skillfully bring them to completion, we are requesting that SPEECH 530 be retained as an approved course.  

SYLLABUS AND BIBLIOGRAPHY ATTACHED

Corporate and Industrial Video Production

166-330/530
Professor: Peter Conover


Office Hours: 







Mornings (Tues-Friday) 9-10am       

Available other times by apt

Office: 

1208 Library

Phone: 472-1332

Email: Conoverp@uww.edu     

Course Goals

      1.  To learn the skills necessary to produce and direct video projects for clients in the private             and public sectors.

2. To understand how to manage a client relationship, develop a production proposal, treatment, contract, budget, and script for corporate production.

3. To develop advanced productions skills as they relate to use of field production equipment, nonlinear editing, graphics, sound, and lighting techniques and use of selective test equipment.

4. To explore the application of video production in nontraditional settings such as                 training and development, product promotion, sales and marketing, conference presentations, corporate meetings, and other corporate and industrial uses.

5. To apply communication theory and strategies for solving communication problems through video presentations.

Projects and Grading



(Undergraduate)

2 Examinations @ 15%

  30%

1 Training/Professional Development 

   Video


              20%

1 Client Designed Production               40%

    (long term project)

Production Exercises
                          10%
                                                                                      100%



 (Graduate)



 2 Examinations @ 15%

30%



 1 Training/Professional Development

                            Video



15%



 1 Client Design Project (Group)        20%

    

 1 Client Design Project (Graduate)
25%

                         Production Exercises


10%








100%

Texts


Matrazzo, Donna. (1980). The corporate scriptwriting book. Portland, Oregon: 


Communication Publishing Co. (Bookstore)

Ohanian, Thomas. (1998). Digital nonlinear editing. Boston, Massachusetts: 


Focal Press. (Reserve)

Wohl, Michael. (2002).  Editing techniques with final cut pro. Berkeley, California:


Peach Pit Press. (Graduate)

Zettl, Herbert. (1999),  Sight sound and motion. Belmont, California:


Wadsworth Publishing Co. (Reserve)


 Students should plan to make a copy of their projects for their clients. Members of the class may also wish to make copies of their projects for their own use.

Production work is due as scheduled.  Late assignments would be graded down by one grade. Since much of your production work is done in groups, it is critical that each person contribute to the success of the project.  Production is always a team effort.  Individuals will be asked to provide input on how effectively members of group contributed to the projects’ success.

Class Attendance

Class attendance is required. You may have two unexcused absences with out penalty once during the semester. Additional absences will result in your final grade being lowered by ½ a letter grade.

Graduate Students

Graduate students will complete an additional client based video project reflecting graduate level skills and knowledge. This project should be approved by the class instructor.  This will include a portfolio that demonstrates the ability of the graduate student to analyze a client’s communication problem or need, the ability to design a video based solution for the problem or need and the ability to use advanced level production skills to create the client video.  Graduate students will also be asked to create an assessment tool to judge the effectiveness of the communication strategy and video project.  Lastly, this portfolio should reflect understanding of appropriate Communication and Mass Communication Theory in order to effectively design and complete the project.  Graduate students will also take separate exams reflecting their readings.

Special Needs:
“Please let me know if you need any special accommodations in the curriculum, instruction, or assessments of this course to enable you to fully participate.  I will try to maintain the confidentiality of the information you share with me.”

Religious Beliefs Accommodation:
Board of Regents policy states that students’ sincerely held religious beliefs shall be reasonably accommodated with respect to scheduling all examinations and other academic requirements.  Students must notify the instructor, within the first three weeks of the beginning of classes (within the first week of summer session and short courses) of the specific days and or dates on which they will request accommodation from an examination or academic requirement.  For additional information, please refer to the section in the University Bulletin and the Timetable titled, Accommodation of Religious Beliefs.

Academic Misconduct:
The University believes that academic honesty and integrity are fundamental to the mission of higher education and of the University of Wisconsin System.  The University has a responsibility to promote academic honesty and integrity and to develop procedures to deal effectively with instances of academic dishonesty.  Students are responsible for the honest completion and representation of their work, for the appropriate citation of sources, and for respect of others’ academic endeavors.  Students who violate these standards are subject to disciplinary action.  UWS Chapter 14 identifies procedures to be followed when a student is accused of academic misconduct.  For additional information, please refer to the section in the Student Handbook titled, Student Academic Disciplinary Procedures.

Absence for University Sponsored Events:
University policy adopted by Faculty Senate and the Whitewater Student Government states that students will not be academically penalized for missing classes in order to participate in university sanctioned events.  They will be provided an opportunity to make up any work that is missed; and if class attendance is a requirement, missing a class in order to participate in a university sanctioned event will not be counted as an absence.  A university sanctioned event is defined to be any intercollegiate athletic contest or other such event as determined by the Provost.  Activity sponsors are responsible for obtaining the Provost’s prior approval of an event as being university sanctioned and for providing an official list of participants.  Students are responsible for notifying their instructors in advance of their participation in such events.

Readings

(G=Graduate, R=Reserve)

Week 1   The Corporate Market place

· Diane Gayeski What is Corporate Communications (Handout)

· Donna Matrazzo (Ch 2) The Roles of the Screenwriter.

Week 2   The Video Department and Corporate Production 
· Donna Matrazzo (Ch 3) From Author to Screenwriter




  
   (Ch 4) From Script to Blue Print

· (G) Tom Ohanian (Ch 1) Word Processing, Linear Editing and 

Digital Nonlinear Editing

Week 3    Managing a Client Relationship

· Donna Matrazzo (Ch 5) The Prescript Meeting




  
    (Ch 6) The key to the Script




    
    (Ch 7) Research

· (G) Tom Ohanian (Ch 3) Film and Video Editing


Week 4    Designing Proposals, Budgeting and Concept Development

· Donna Matrazzo (Ch 8) Organizing your Material




    
    (Ch 9) Looking for a Concept)




    
    (Ch 10) Choosing a Framework

· (G) Mike Wohl (Ch 2) The Editor’s Job

Week 5    Working with Non Professional and Professional Talent

· Donna Matrazzo (Ch 11) Entertainment Framework




    
    (Ch 12) Selling a Concept




 
    (Ch 13) The Working Outline

· (G) Mike Wohl (Ch 2) Film Language

Week 6     The Production Concept/Role of Communication Theory in Project Design

· Donna Matrazzo (Ch 14) The Treatment




  
    (Ch 15) Video and Audio




 
    (Ch 16) The Rough Script

· (G) Mike Wohl   (Ch 3) Editing Patterns

Week 7     Planning Client Presentations


    •
Donna Matrazzo  (Ch 17) The Presentation





     (Ch 18) Revisions to Final Script





     (Ch 19) Script as Dollars

            •
(G) Mike Wohl    (Ch 5) Basic Non-Linear Editing

Week 8   Script Evaluation and Project Assessment


   •
Donna Matrazzo  (Ch 20)  Script Evaluation

                                                     (Ch 21)  Conclusion


   •
(G) Mike Wohl    (Ch 6)  Advanced Editing

Week 9   Dimensions of Editing

           • 
(G) Mike Wohl    (Ch 7) Calling the Track


     •
Herbert Zettl
  (Ch 14) Structuring the Four Dimensional Field

Week 10  In Studio Production Challenges


   •
(G) Thomas Ohanian 
(Ch 5)
The Third Wave


   •
(R)  Chuck Gloman
(Ch 8)
Avoiding Problems: Be Prepared

Week 11  On Location Challenges


   •
(G) Thomas Ohanian  (Ch 10)  Digitization and Compression


   •
(R)  Chuck Gloman (Ch 9) Location Lighting-Battling the Elements

Week 12  Legal Aspects of Corporate Programming

           •
(G) Mike Wohl (Ch 8)  Special Effects

           •
Ron Whittaker (Ch 9)  Legal and Ethical Guidelines (Handout)


   •
Herbert Zettl  (Ch 15)  Complexity Editing

Week 13  Revisiting the Process ofEvaluating the Effectiveness of Corporate Programming


   •
(R)  Diane Gayeski
Evaluating Programs


     •
(G)  Herbert Zettl  (Ch 17)  The Five Dimensions Field: Sound

                 •
Herbert Zettl  (Ch 16)  Complexity Editing

Week 14  Project Critique

           •
(G) Herbert Zettl  (Ch 18)  Sound Structures and Sound Picture Combinations

Week 15  Project Critique
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