University of Wisconsin-Whitewater

Curriculum Proposal Form #2

Change in Degree, Major, or Submajor

Effective Term:
 FORMDROPDOWN 



Type of Action:
 FORMDROPDOWN 

Degree:
 FORMDROPDOWN 

Program Title:
Communication


GPA Requirement for the Major/Submajor:
3.0
Sponsor(s):  
Barbara Penington


Department(s):
Communication


College(s):
 FORMDROPDOWN 



Consultation took place:
 FORMCHECKBOX 

NA 
 FORMCHECKBOX 

Yes  (list departments and attach consultation sheet)

Departments:       
Proposal Information:  

(Procedures can be found at http://acadaff.uww.edu/Handbook/Procedures-Form2.htm)  

Total number of credit units in program:

Before change
30
After change
30


1. Exact description of request:

The Applied Communication Project (ACP) will serve as a third capstone option for the Master of Science Degree in Communication (thesis and the comprehensive examination are the current capstone options for this program.). 

From (as listed in catalog and on AR)

Degree requirements:

Thirty credits of course work plus one of the following:

1. an approved thesis and an oral defense, or

2. a written comprehensive examination and an oral defense (Note:  This option is unavailable during Summer and Winterim terms.)

3. For students choosing the thesis option, 1-3 credits of Thesis Research 799 may count toward the 30 required credits.

Students pursuing the thesis option are encouraged to create and complete a research prospectus by enrolling in Individual Study 798, prior to enrolling in Thesis Research 799, for 1-3 credits.

To (to be listed in catalog and on AR)

Degree requirements:

Thirty credits of course work plus one of the following:

1. an approved thesis and an oral defense, 

2. an approved Applied Communication Project (ACP) and an oral defense,

3. a written comprehensive examination and an oral defense (Note:  This option is unavailable during Summer and Winterim terms.)

For students choosing the thesis option, 1-3 credits of Thesis Research (799) may count toward the 30 required credits.  For students choosing the Applied Communication Project option, 3 ACP credits (789) may count toward the 30 required credits.

Students pursuing the thesis option are encouraged to create and complete a research proposal by enrolling in Individual Study (798), prior to enrolling in Thesis Research (799), for 1-3 credits.

Students pursuing the ACP option are required to complete an ACP proposal prior to enrolling in ACP (789) for 3 credits.  Students are encouraged to enroll in Individual Study (798) to facilitate their development of the proposal.  Proposal forms are available from the Communication Program Graduate Coordinator.

2. Relationship to mission and strategic plan of institution, and/or college and department goals and objectives:

The Applied Communication Project (ACP), in addition to the thesis and comprehensive examination options, is one of the culminating experiences of a graduate student’s work on an MS Degree in Communication. This project emphasizes the application of communication theory and principles to solve a communication problem or meet a specific communication need. Examples of an ACP include but are not limited to an audio or video documentary on a contemporary issue, a DVD project used for corporate training, a CD-ROM that presents a public relations or advertising campaign for a client, a training manual for identifying cross-cultural differences in a work environment, a proposal based upon a comprehensive corporate needs analysis of a public/private institution, or a multi-functional web site for a corporation.

 
An ACP stresses an immediate value for its audience requiring integration of theory and research to address communication problems. Students working on an ACP will use a variety of research techniques to study client and audience needs and to support and evaluate projects. The ACP requires that students additionally demonstrate their ability for effectively communicating their proposal, project, and assessment through a variety of methods including oral and written communication and other appropriate media.

 
The ACP demonstrates the ability of a graduate student to (a) systematically and critically analyze a communication problem in a context of communication theory; (b) identify appropriate strategies to address communication problems and needs; (c) examine previous initiatives related to similar communication problems; (d) design and create a electronic/digital or print based solution to address project objectives;  (e) assess the ability of the project to meet the project objectives.


According to the mission statement of the School of Graduate Studies, “the University of Wisconsin-Whitewater oversees programs whose goal is to provide high-quality, practitioner-oriented programs.”  This goal is achieved through emphasis on learner-centered processes which “couple professional experiences with advanced knowledge and highly-refined analytic, communicative, and functional skills.”  The applied communication project has been designed to reflect these characteristics of the graduate program.
3. Rationale:

Students pursing the MS in Communication are often employed or seeking employment 

in business, industry, or education where they are called upon to engage in a variety of projects where their theoretical and practical knowledge of communication concepts enables them to meet needs or solve problems.  The applied communication project offers students an opportunity to create, implement, and assess such projects under the direction of faculty members who can offer important feedback.  Students undertaking the ACP gain experience utilizing theoretical, analytical, and research knowledge which can be applied to subsequent problems they encounter in the workplace.  The thesis and comprehensive examination capstone options do not offer students this type of applied experience; thus, a third capstone option has been developed.

4. Cost Implications: None.  The Applied Communication Project will be administered as a thesis and faculty members will volunteer to serve on student committees.
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