University of Wisconsin-Whitewater

Curriculum Proposal Form #2

Change in Degree, Major, or Submajor

Effective Term:
 FORMDROPDOWN 



Type of Action:
 FORMDROPDOWN 

Degree:
 FORMDROPDOWN 

Program Title:
Business and Economics


GPA Requirement for the Major/Submajor:
3.0
Sponsor(s):  
Marilyn Lavin


Department(s):
Marketing


College(s):
 FORMDROPDOWN 



Consultation took place:
 FORMCHECKBOX 

NA 
 FORMCHECKBOX 

Yes  (list departments and attach consultation sheet)

Departments:       
Proposal Information:  

(Procedures can be found at http://acadaff.uww.edu/Handbook/Procedures-Form2.htm)  

Total number of credit units in program:

Before change
36
After change
36


1. Exact description of request:

Summary:

This curricular action will add Internet Marketing (MARKETNG 772) and Global Operations Management  (MANGEMNT 763) to the list of electives available to MBA students choosing an International Business Emphasis.

From (as listed in catalog and on AR)

INTERNATIONAL BUSINESS EMPHASIS 
    1. SELECT 9 CREDITS FROM THE FOLLOWING COURSES: 
        ECON 758 ADVANCED INTERNATIONAL ECONOMICS 
        FNBSLW 755 MULTINATIONAL BUSINESS FINANCE 
        MANGEMNT 777 INTERNATIONAL MANAGEMENT 
        MARKETNG 761 INTERNATIONAL BUS (MARKETING)
To (to be listed in catalog and on AR)
INTERNATIONAL BUSINESS EMPHASIS 
    1. SELECT 9 CREDITS FROM THE FOLLOWING COURSES: 
        ECON 758 ADVANCED INTERNATIONAL ECONOMICS 
        FNBSLW 755 MULTINATIONAL BUSINESS FINANCE

MANGEMNT 763 GLOBAL OPERATIONS MANAGEMENT 
        MANGEMNT 777 INTERNATIONAL MANAGEMENT 
        MARKETNG 761 INTERNATIONAL BUS (MARKETING)


MARKETNG 772 INTERNET MARKETING
2. Relationship to mission and strategic plan of institution, and/or college and department goals and objectives:

The Department of Marketing has the enhancement of students’ experiences and knowledge in the area of international marketing as one of its primary goals.  Furthermore, the College of Business and Economics supports the objective of increasing international opportunities for students.  Finally, the Strategic Plan for UW-Whitewater includes fostering of an appreciation of global perspectives as a priority.

This change will enhance MBA students’ opportunities to take a variety of courses of a global nature as part of their international business emphases.  Internet Marketing is a very current course that will give students a new perspective on eCommerce in a global business environment.  Global Operations Management will provide students more interested in learning how manufacturing differs in other countries from the US.

Rationale:

The Internet is the technology that is accelerating the contemporary expansion of global business.  All MBA students should learn more about business globally.  Students who elect International Business as their emphasis in the MBA should have more course choices available to complete their emphasis.  As such, the Internet Marketing course offers students insights related to evolving global marketing challenges.  The scope of the class is broad.  It considers topics likely to impact both B2C and B2B marketers such as:

· Internet access around the world

· Global Broadband penetration

· Worldwide adoption of Wi-Fi

·      More specifically related to B2C efforts, the course includes consideration of such topics as:

· Cultural and social differences that impact online purchase

· Differences in national law related to e-mail marketing and protection of consumer privacy

· Problems of translating sites into a variety of languages

· Analysis of the experiences companies such as Lands’ End and EBay as they have established web sites and supporting operations outside the U.S..

·     More specifically related to B2B efforts, the course includes consideration of such topics as:    

· The Internet Value Chain

· Global Net Exchanges in industries including auto, retail, and consumer products

· Online sourcing, including online B2B auctions

· Global online service and support

3. Cost Implications:

The courses are already being offered as part of the MBA program.  Unless demand accelerates substantially, there will be no cost implications.  These courses will be rotated with other graduate offerings, just as they are at this time.
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