University of Wisconsin-Whitewater

Curriculum Proposal Form #2

Change in Degree, Major, or Submajor

Effective Term:
 FORMDROPDOWN 



Type of Action:
 FORMDROPDOWN 

Degree:
 FORMDROPDOWN 

Program Title:
College of Business and Economics


GPA Requirement for the Major/Submajor:
3.0
Sponsor(s):  
Lois Smith


Department(s):
Marketing


College(s):
 FORMDROPDOWN 



Consultation took place:
 FORMCHECKBOX 

NA 
 FORMCHECKBOX 

Yes  (list departments and attach consultation sheet)

Departments:       
Proposal Information:  

(Procedures can be found at http://acadaff.uww.edu/Handbook/Procedures-Form2.htm)  

Total number of credit units in program:

Before change
36
After change
36


1. Exact description of request:

Summary

This change would add Marketing 775 Database Marketing to the list of possible electives for the Strategic Management Module for the MBA

From (as listed in catalog and on AR)

	
	Strategic Management (8 credits)
	

	
	
	MANGEMNT 788 Strategic Decision Making (2 cr) 
(Must be taken in the last term of the program or in the final 12 credits) 
	

	
	
	FNBSLW 770 Capital Budgeting 
	

	
	
	MANGEMNT 760 Strategic Management of HR OR MANGEMNT 768 Operation Policy OR MANGEMNT 771 Strategic Management 
	

	
	
	MARKETNG 751 Buyer Behavior OR MARKETNG 765 Advertising & Promotions Management OR MARKETNG 774 Strategic Marketing Planning 
	

	
	
	MCS 740 Information Systems Strategy and Policy
	

	
	
	(Six credits/two courses from this section must be taken after the CBK and Breadth are complete)
	

	
	
	


To (to be listed in catalog and on AR)

	
	STRATEGIC MANAGEMENT (8 credits)
MANGEMNT 788 Strategic Decision Making (2 cr) 
(Must be taken in the last term of the program or in the final 12 credits) 
FNBSLW 770 Capital Budgeting 
MANGEMNT 760 Strategic Management of HR OR MANGEMNT 768 Operation Policy OR MANGEMNT 771 Strategic Management 
MARKETNG 751 Buyer Behavior OR MARKETNG 765 Advertising & Promotions Management OR MARKETNG 774 Strategic Marketing Planning OR MARKETNG 775 Database Marketing 
MCS 740 Information Systems Strategy and Policy
(Six credits/two courses from this section must be taken after the CBK and Breadth are complete)


	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	


2. Relationship to mission and strategic plan of institution, and/or college and department goals and objectives:

The Marketing Department and the College of Business and Economics both support the goal of providing students the most current information and skills.  Database Marketing suits the Strategic Management Module because it goes beyond the technical skills to show how decision makers can use databases in making decisions.  One of the goals of the Marketing Department is to improve the ability of students to make the connection between concept and strategy.

3. Rationale:

MARKETNG 775 Database Marketing is currently listed under the Managing Technology Module for the MBA. This course suits the Managing Technology Module because it requires students to develop databases and to manipulate them to be able to provide useful information to decision makers within an organization.  It uses software such as Access as well as direct marketing software such as RFM (Recency, frequency, monetary).  It is also suitable for the Strategic Management Module..  Database Marketing fits this role because the content of the course supports the use of the results of data mining for decision making such as targeting markets and designing appropriate promotional material and product choices.  It begins with the technical tools and then moves to strategic implications of the data.

 Cost Implications:

The course is already being taught, and so no new faculty would be required to develop or deliver the course, considering some additional student enrollment.
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