University of Wisconsin-Whitewater

Curriculum Proposal Form #2

Change in Degree, Major, or Submajor

Effective Term:
 FORMDROPDOWN 



Type of Action:
 FORMDROPDOWN 

Degree:
 FORMDROPDOWN 

Program Title:
College of Business and Economics


GPA Requirement for the Major/Submajor:
3.00
Sponsor(s):  
Lois Smith


Department(s):
Marketing


College(s):
 FORMDROPDOWN 



Consultation took place:
 FORMCHECKBOX 

NA 
 FORMCHECKBOX 

Yes  (list departments and attach consultation sheet)

Departments:       
Proposal Information:  

(Procedures can be found at http://acadaff.uww.edu/Handbook/Procedures-Form2.htm)  

Total number of credit units in program:

Before change
36
After change
36


1. Exact description of request:

Summary

Adding Marketng 772 Internet Marketing to Global Management Module elective courses.

From (as listed in catalog and on AR)

Global Management Module: 

	ECON 758 Advanced International Economics

	FNBSLW 755 Multinational Business Finance

	MANGEMNT 763 Global Operations Management

	MANGEMNT 777 International Management

	MARKETNG 761 International Business (Marketing)

	Students must take at least one class from this module. The Global Management course taken to satisfy this module requirement can also satisfy an emphasis requirement but will only count as 3 credits toward the minimum 36 credits needed for the MBA.


To (to be listed in catalog and on AR)

Global Management Module

	ECON 758 Advanced International Economics

	FNBSLW 755 Multinational Business Finance

	MANGEMNT 763 Global Operations Management

MARKETNG 772 Internet Marketing

	MANGEMNT 777 International Management

	MARKETNG 761 International Business (Marketing)

	Students must take at least one class from this module. The Global Management course taken to satisfy this module requirement can also satisfy an emphasis requirement but will only count as 3 credits toward the minimum 36 credits needed for the MBA.


2. Relationship to mission and strategic plan of institution, and/or college and department goals and objectives:

The Department (Goal 4: Encourage international and cross-cultural opportunities and knowledge), College (enhancing learning opportunities for students in global business), and University (Priority 4: Appreciation of Global Perspectives) all support exposing students to international information and experiences.  The Internet is a tool for enhancing global communication and commerce.  It can be accessed by businesses around the world and used for dissemination of information as well as for purchasing and selling.

3. Rationale:

The Internet Marketing class includes a substantial amount of content on business-to-business marketing, including marketing with global partners.  Topics such as reverse auctions, round-the-clock customer service, extranets, and implementing multiple languages on web sites all support the international nature of marketing through the Internet.

4. Cost Implications:

The course is already offered as part of the Managing Technology Module, and no additional faculty would be needed to support this addition to the Global Management Module as long as enrollments did not increase substantially.
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