CURRICULUM PROPOSAL FORM #2 
UNIVERSITY OF WISCONSIN-WHITEWATER 
CHANGE IN A DEGREE, MAJOR, OR SUBMAJOR
Check Exactly One: 

	Change in:
	 X
	Degree
	 
	Major
	      
	Submajor

	Deletion of:
	 
	 
	 
	Major
	 
	Submajor


Total Number of Credits in Program: 
(if "change in" is checked - even if credits remain the same) 

	               27
	Before Change
	 
	                24
	After Change

	
	
	
	
	


	Program Title: 
	MBA – Marketing Emphasis

	Sponsor(s): 
	Lois Smith

	Department(s):
	Marketing

	College(s):
	Business & Economics

	Other Programs Affected:
	None

	Effective Term:
	Fall 2003


Submit the following: 

I. Exact description of request 

The request is an addition of an alternative course elective for Bulletin Item 6 of the Breadth Requirement of the MBA degree, specifically an ethical component item for the degree. 

FROM: 

Part 1 REQUIRED BREADTH AREA – 0-12 CREDITS

Marketng 731  ADVANCED STATISTICALMETHODS

Fnbslw 725      PROFIT PLANNING AND CONTROL

Bsedcna 740    BUSINESS & PROF. COMM.

Econ 736         BUSINESS CONDITIONS ANALYSIS OR

Econ 738         MANAGERIAL ECONOMICS

Mangemnt 721 ORGANIZATIONAL BEHAVIOR OR

Mangemnt 745 BUILDING EFFECTIVE ORG.

Mangemnt 759 SOCIAL RESPONSIBILITY OF BUSINESS


TO: 

Part 1 REQUIRED BREADTH AREA – 0-12 CREDITS

Marketng 731 ADVANCED STATISTICALMETHODS

Fnbslw 725     PROFIT PLANNING AND CONTROL

Bsedcna 740   BUSINESS & PROF. COMM.

Econ 736        BUSINESS CONDITIONS ANALYSIS OR

Econ 738         MANAGERIAL ECONOMICS

Mangemnt 721 ORGANIZATIONAL BEHAVIOR OR

Mangemnt 745  BUILDING EFFECTIVE ORG.

Mangemnt 759  SOCIAL RESPONSIBILITY OF BUSINESS OR
*Marketng 766  ETHICS IN THE MARKETPLACE

II. Relationship to mission and strategic plan of institution, and/or College/Department goals and objectives 

The proposed course would primarily support Strategic Plan Priority 1: UW-Whitewater will keep student learning as the paramount focus of its programs and services. Departmental goals under this priority encourage the development of comprehensive knowledge in various business subject areas. Goals also focus on increasing analytical thinking and problem-solving skills in students. The course supports these priorities and goals by emphasizing the ethical component of business studies and also by giving students the opportunity to explore and discuss current issues in business ethics as well as to apply ethical concepts to case analyses. 

III. Rationale 

The College of Business & Economics modified the MBA degree approximately three years ago. The study of ethical issues was considered an important component of that degree. The Department of Management currently is offering an ethics course, 250759: Social Responsibility of Business, and other departments were encouraged to develop courses related more closely to their discipline’s ethical issues. While still broad, this course looks more specifically at marketing issues than the existing course. 

IV. Cost implications 

No new faculty will be required for this course.  MBA courses are rotated, and this course will be an additional course in the rotation. 
  
  

