FROM:

Common Body of Knowledge - 0-20 Credits (Required if not taken as a Undergraduate) 

1. Consult Associate Dean for Credits from:

1. ACCOUNT-701 - Accounting Foundations

2. ACCOUNT-725 - Profit Planning & Control

3. ECON-703 - Statistics Foundations

4. ECON-704 - ECONOMICS FOUNDATIONS

5. FNBSLW-542 - ADV. BUSINESS & COMMERCIAL LAW 

6. FNBSLW-718 - FINANCIAL MANAGEMENT 

7. FNBSLW-721 - THE LEGAL ENVIRONMENT OF BUSINESS

8. MANGEMNT-719 - OPERATIONS MANAGEMENT

9. MARKETNG-716 - MARKETING 

2. Accounting Core Requirements - 24 Credits 

1. ACCOUNT-541 - INTERMEDIATE ACCOUNTING I 

2. ACCOUNT-543 - INTERMEDIATE ACCOUNTING II 

3. ACCOUNT-651 - TAX I 

4. ACCOUNT 656 – Cost Management II

5. ACCOUNT-751 - GOVERNMENTAL AND NOT-FOR PROFIT ACCOUNTING 

6. ACCOUNT-752 - ADVANCED FINANCIAL ACCOUNTING 

7. ACCOUNT-761 - ACCOUNTING & MANAG. INFO SYSTEMS 

8. ACCOUNT-765 - AUDITING 

3. Advanced Topic Requirements - 12 Credits 

1. ACCOUNT-756 - CORPORATE & SPECIAL ENTITIES TAX 

2. ACCOUNT-757 - ISSUES IN FINANCIAL ACCOUNTING 

3. ACCOUNT-767 - ADVANCED AUDITING 

4. ACCOUNT-781 - ADVANCED ACCOUNTING THEORY I 

4. Capstone Requirement - 2-4 Credits 
One of the following courses must be taken in the last semester (or in the last 12 credits for outreach students) of the student’s program.

1. MANGEMNT-788 - STRATEGIC DECISION-MAKING - 2 CR (IF MANGEMNT-788 IS TAKEN AS THE CAPSTONE, THEN MANGEMNT-759 IS ALSO REQUIRED UNLESS AN ETHICS COURSE WAS TAKEN AT THE UNDERGRADUATE LEVEL.) 

2. MANGEMNT-759 - SOCIAL RESPONSIBILITY OF BUSINESS - 2 CR (IF MANGEMNT-759 IS TAKEN AS THE CAPSTONE, THEN MANGEMNT-788 IS ALSO REQUIRED UNLESS A POLICY COURSE WAS TAKEN AT THE UNDERGRADUATE LEVEL.) or MARKETNG 761 (ETHICS IN THE MARKETPLACE)

5. Electives - 0-16 Credits

To be chosen in consultation with the adviser. The following are suggested alternatives:

· ECON-737 MANAGERIAL ECONOMICS OR 
ECON-736 BUSINESS CONDITIONS ANALYSIS 

· FNBSLW-755 MULTINATIONAL BUSINESS FINANCE OR
MANGEMNT-777 INTERNATIONAL MANAGEMENT OR
MARKETNG-761INTERNATIONAL BUSINESS (MARKETING)

· INTERNSHIP 

