UNIVERSITY OF WISCONSIN-WHITEWATER

CURRICULUM PROPOSAL FORM #2

CHANGE IN A DEGREE, MAJOR, OR SUBMAJOR
Check Exactly One:

	Change in:
	___
	Degree
	___
	Major
	_X_
	Submajor

	Deletion of:
	
	
	___
	Major
	___
	Submajor


Total Number of Credits in Program:

(if "change in" is checked - even if credits remain the same)

	30___
	Before Change
	
	30____
	After Change


Program Title:  

Communication 


Sponsor(s):  

Dr. Barb Penington



Department(s):

Communication 



College(s):

Arts and Communication 



Other Programs Affected: 

None 





Effective Term:

Spring 2003 





Submit the following:

I. Exact description of request 

Two Changes:

1.  Change in credit counts for some areas in each submajor.


2.  Change in Sub-Major Requirements for the Mass Communication emphasis. 


FROM:

PROFESSIONAL CORE-18 CREDITS


1.
SPEECH 701 INTRODUCTION TO COMMUNICATION STUDIES

2.
SPEECH 722 ISSUES IN HUMAN COMMUNICATION THEORY

3.
SPEECH 785 METHODS OF COMMUNICATION RESEARCH

4.
ELECTIVES-9 CREDITS OF COMMUNICATION COURSES SELECTED IN 
 

CONSULTATION WITH AN ADVISOR

CHOOSE ONE OF THE FOLLOWING EMPHASES:


A.
CORPORATE COMMUNICATION EMPHASIS

1.
SPEECH-702 SEMINAR IN APPLIED PUBLIC COMMUNICATION

2.
SPEECH-703 SEMINAR IN CORPORATE COMMUNICATION


3.
ONE OF:



SPEECH-627 COMMUNICATION TRAINING IN ORGANIZATIONS



SPEECH-629 ORGANIZATIONAL COMMUNICATION NEEDS ANALYSIS


B. MASS COMMUNICATION EMPHASIS

1.
JOURNLSM 794 SEMINAR
2.
SPEECH 731 EFFECTS OF MASS COMMUNICATION


      


3.
TWO OF: 
       



SPEECH-694 SEMINAR
        



JOURNLSM-620 LAW OF MASS COMMUNICATION
       



JOURNLSM-630 COMMUNICATION AND PUBLIC OPINION
   



JOURNLSM-505 HISTORY OF MASS COMMUNICATION
        
 

TO:

PROFESSIONAL CORE – 18-21 CREDITS


1.
SPEECH 701 INTRODUCTION TO COMMUNICATION STUDIES

2.
SPEECH 722 ISSUES IN HUMAN COMMUNICATION THEORY

3.
SPEECH 785 METHODS OF COMMUNICATION RESEARCH

4.
ELECTIVES – 9-12 CREDITS OF COMMUNICATION COURSES SELECTED IN 
 

CONSULTATION WITH AN ADVISOR

CHOOSE ONE OF THE FOLLOWING EMPHASES:


A.
CORPORATE COMMUNICATION EMPHASIS (9 CREDITS)

1.
SPEECH-702 SEMINAR IN APPLIED PUBLIC COMMUNICATION

2.
SPEECH-703 SEMINAR IN CORPORATE COMMUNICATION


3.
ONE OF:



SPEECH-627 COMMUNICATION TRAINING IN ORGANIZATIONS



SPEECH-629 ORGANIZATIONAL COMMUNICATION NEEDS ANALYSIS


B. MASS COMMUNICATION EMPHASIS (12 CREDITS)

1.
JOURNLSM 794 SEMINAR
2.
SPEECH 731 EFFECTS OF MASS COMMUNICATION


      

        3.
TWO OF: 
       


JOURNLSM-505 HISTORY OF MASS COMMUNICATION
        


JOURNLSM-620 LAW OF MASS COMMUNICATION
       


JOURNLSM-630 COMMUNICATION AND PUBLIC OPINION
   


JOURNLSM-640 NEW COMMUNICATION TECHNOLOGIES

II. Relationship to mission and strategic plan of institution, and/or College/Department goals and objectives 

The changes reflect the credit total counts across sections of each submajor.  The specific changes to the mass communication emphasis reflect the direction being taken in the field of Mass Communication.

III. Rationale
The proposed changes are part of a first-phase of curricular changes to the Masters program in Communication.  Some of these changes were missed when a significant number of modifications were made during Spring 2002.  In part, the changes in the submajor reflect an accurate update of the program so that the curriculum reflects the intent of the program and the appropriate credit hours for each section of the submajor.

IV. Cost implications 

There are no significant cost implications associated with these changes, as these courses are currently a part of the course offerings taught by faculty on a regular basis.
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