UNIVERSITY OF WISCONSIN-WHITEWATER
CURRICULUM PROPOSAL FORM #3
NEW COURSE
If adding a Graduate component to an existing course, check here  ___

Effective:                          Fall 2002          
Course Number: *                              MCS 725                                                          

Cross Listed Number:                                                         
Course Title:                          e-Business:  Technology, Applications and Issues        
(limited to 65 characters)
15 Character Abbreviation:                         E-BUSINESS   
25 Character Abbreviation:                         E-BUSINESS   
	Sponsor:  George Sargent
	
	E-mail Address:  sargentg@uww.edu

	Department:  Management
	
	College:  Business and Economics

	 
	
	 

	Co-sponsor:  Anil Kumar
	
	E-mail Address:  kumara@uww.edu

	Department:  Management
	
	College:  Business and Economics


 

Other Programs Affected:                                                         
Check if course is to meet any of the following requirements:
_X_  None     __  Writing     __  Computer     __  Diversity     __  General Ed: Area                                                                          
Credit/Contact Hours: (per semester)
	Total lab hours:
	___0_____
	
	Total lecture hours:
	___48_____

	Number of credits:
	___3_____
	
	Total contact hours:
	___48_____


Check if course is repeatable:  ____ No     __x_  Yes          If "Yes", answer the following questions:
	No of times in major
	___1_____
	 
	No of credits in major
	________

	No of times in degree
	___1_____
	 
	No of credits in degree
	________


Enter the appropriate titles if the course is required in any of the following:
Major Title(s):   Masters of Science in Computer Information Systems            
Minor Title(s):                                                   
Emphasis Title(s):                                                             
Course justification:    
MCS is revising its Masters degree from a focus on project management for experienced information systems personnel to a retraining degree targeted at students with minimal technical background interested in changing their focus to Web based application development.
Relationship to program assessment objectives:      
This course is designed to satisfy the following objectives from the MCS Masters of Science in Computer Information Systems:

1, 2, 5, 6, and 9.  

See degree objectives attachment.

Budgetary impact:            
None.  The faculty resources to support this course are already available as part of the existing graduate degree being replaced. The hardware and software needs for the course are already available though the MCS undergrad program.
Course description:    
This course is designed to provide graduate students with an overview of internet technologies and electronic business phenomenon currently sweeping the global economy.  The course provides an opportunity for students to identify, analyze, and discuss issues and challenges from a strategic, organizational and technology perspective.  These issues and challenges need to be addressed by nations, industries, and corporations in their attempt to be a part of the e-business marketplace.  The goal of the course is to cover the major topics rather than be encyclopedic. The course makes use of lecture, discussions, readings, cases, and student research projects.  
The course also has a technical component that teaches internet technologies such as HTML, JavaScript and the Document Object Model that help form the foundation of all Web development.
What this course in NOT:  Because this course is an IS course, we will not discuss e-business from a marketing perspective.  The student is expected to be familiar with information technologies associated with the delivery of Internet sites. These topics will be discussed only briefly.    
Course requisites:      
If dual listed, list graduate level requirements for the following:
1. Content (e.g., What are additional presentation/project requirements?) 

2. Intensity (e.g., How are the processes and standards of evaluation different for graduates and undergraduates? ) 

3. Self-Directed (e.g., How are research expectations differ for graduates and undergraduates?) 
Course objectives and tentative course syllabus:                                  
         Understand the e-business marketplace
         Describe different e-business business models and strategies for success in a dynamic marketplace
         Describe the virtual value chain
         Describe the critical success factors for designing web-sites and applications
Bibliography: (Key or essential references only.  Normally the bibliography should be no more than one or two pages in length.  Indicate current library holdings by placing an asterisk [*])
Note:  Due to the emerging nature of e-Business, books must be supplemented by on-line and journal articles.  (The attached tentative syllabus gives many such examples.)

e-Business Books
Electronic Commerce Relationships-Trust By Design, P. Keen, C. Balance, S. Chan, and S. Schrump, Prentice Hall PTR (2000).
Electronic Commerce.  Course technology, G. P. Schneider, and J. T. Perry. Thompson Learning (2000).
Secure Commerce on The Internet, V. Ahuja, AP Professional , Boston  (1997).

Using The Web to compete in a Global Market Place, B. Rockwell, John Wiley & Sons, New York (1998).

Readings in Electronic Commerce, R. Kalakota, and A. Whinston, Addison-Wesley, MA (1998).
The New Pioneers: The Men and Women  Who are Transforming the Workplace and Market Place, T. Petzinger.  Simon & Schuster (1999).

Creating Stores on the Web. J. Cataudella, B. Sawyer, and D. greeley. PeacchPit Press, Berkley, CA (1998).
E-Business:  Roadmap for Success. R. Kalakota, and M. Robinson.  Addison-Wesley, Reading, MA (1999).
HTML books:
*Beginning XHTML. Frank Boumphrey, et. al. Wrox Press, (2000)
*HTML and XHTML, the definitive guide. Chuck Musciano and Bill Kennedy, O'Reilly (2000)
* denotes a book in the UW-Whitewater library

