UNIVERSITY OF WISCONSIN-WHITEWATER

CURRICULUM PROPOSAL FORM #2

CHANGE IN A DEGREE, MAJOR, OR SUBMAJOR
 

 

Check Exactly One:

	Change in:
	____
	Degree
	____
	Major
	__X
	Submajor

	Deletion of:
	 
	 
	____
	Major
	____
	Submajor


 
Total Number of Credits in Program:

(if "change in" is checked - even if credits remain the same)

 

	__12__
	Before Change
	 
	_12___
	After Change


 
Program Title:  

Marketing Emphasis in MBA Program


Sponsor(s):  

Jimmy Peltier



Department(s):

Marketing



College(s):

Business and Economics



Other Programs Affected: 

Anyone in MBA Program wanting to take new courses.




Effective Term:

Fall 2002





 

Submit the following:

 

I. I.                    Exact description of request 

 

Two new classes have been approved by College.  These two courses are being added tot he Marketing Emphasis.

 

From:  Marketng: 
731, 732, 833, 745, 751, 761, 770, 774, 776, 780, 789, 790, 794, 798, 799

 

To:
Marketng: 
731, 732, 833, 745, 751, 761, 770, 772, 774, 775, 776, 780, 789, 790, 794, 798, 799

 

II. II.                 Relationship to mission and strategic plan of institution, and/or College/Department goals and objectives 

 

Updates the curriculum.  Specific justifications can be found in attached course proposals.

 

III. III.               Rationale
 

Updates the curriculum.  Specific rationales can be found in attached course proposals.

 

IV. IV.              Cost implications 

 
Will be offered in the current rotation of courses.  

