UNIVERSITY OF WISCONSIN-WHITEWATER

CURRICULUM PROPOSAL FORM #2

CHANGE IN A DEGREE, MAJOR, OR SUBMAJOR
Check Exactly One:
	Change in:
	___
	Degree
	___
	Major
	_X_
	Submajor

	Deletion of:
	
	
	___
	Major
	___
	Submajor


Total Number of Credits in Program:
(if "change in" is checked - even if credits remain the same)

	30___
	Before Change
	
	30____
	After Change


Program Title:                          Communication                                                 

Sponsor(s):                              Dr. Sally Vogl-Bauer                                       

Department(s):                         Communication                                                 

College(s):                                Arts and Communication                                                 

Other Programs Affected:                                  None                                                                                       

Effective Term:                         Fall 2002                                                                                 

Submit the following:

I.                    Exact description of request 

Two Changes:

1.  Change in title of Sub-Major:  

            FROM: “Corporate/Public Communication”    

TO:  “Corporate Communication”

2.   Change in Sub-Major Requirements 

FROM:
A. CORPORATE/PUBLIC COMMUNICATION EMPHASIS 
      SPEECH-702 SEMINAR IN RHETORIC AND PUBLIC ADDRESS 
       (TOPICS VARY; MAY BE REPEATED) 
      SPEECH-703 SEMINAR IN CORPORATE/PUBLIC COMMUNICATION 
       (TOPICS VARY; MAY BE REPEATED) 


                                    ONE OF: 
                                    SPEECH-559 RHETORIC OF THE WESTERN WORLD 
                                    SPEECH-645 RHETORIC OF CAMPAIGNS AND SOCIAL  MOVEMENTS 
                                    SPEECH-659 COMMUNICATION CRITICISM 


ONE OF: 
SPEECH-527 INTRODUCTION TO ORGANIZATIONAL COMMUNICATION 
SPEECH-627 COMMUNICATION TRAINING IN ORGANIZATIONS 
SPEECH-628 ORGANIZATIONAL COMMUNICATION NEEDS ANALYSIS 

TO:
A. CORPORATE COMMUNICATION EMPHASIS 
SPEECH-702 SEMINAR IN APPLIED PUBLIC COMMUNICATION 
(TOPICS VARY; MAY BE REPEATED)
SPEECH-703 SEMINAR IN CORPORATE COMMUNICATION  

(TOPICS VARY; MAY BE REPEATED) 


ONE OF: 
SPEECH-627 COMMUNICATION TRAINING IN ORGANIZATIONS 
SPEECH-628 ORGANIZATIONAL COMMUNICATION NEEDS ANALYSIS

II.                 Relationship to mission and strategic plan of institution, and/or College/Department goals and objectives 

The change reflects the recently approved mission statement of the Communication (M.S.) Program to offer a more applied and professionally-oriented curriculum.  

III.               Rationale
The proposed changes are part of a first-phase of curricular changes, where the Corporate Communication emphasis will reduce its reliance on dual-listed and rhetoric/public address coursework, and focus more on creating more “pure graduate” experiences in a series of new 700-level courses to be proposed in the upcoming academic year (phase II).  

IV.              Cost implications 

At this point, no significant cost implications are evident as each of the courses eliminated from the emphasis area are dual-listed courses, with graduate students having, traditionally, made up less that 3-5% of the student population in these courses.  Moreover, when new 700-level courses are added to take their place, the faculty teaching these courses will assume these courses as part of load (no release time, currently, associated with teaching a graduate course).  

