AUDIT AND REVIEW EVALUATION FORM

Graduate Programs:  2007-2008

Program:

Business (and Marketing) Education Teacher Education  
I.  A.  Program Purpose & Overview:  Centrality

Strengths:

1.  
The program follows current trends in business programs in schools, as established by 
DPI and the National Business Education Association.
2.         Strong association with College of Education and consistent interaction.

3.         Program meets all core values of the university through a variety of opportunities in the 
program.


4.
Students are exposed to multicultural environments as well as address diversity and global topics.

Weaknesses: 

1. Although the description details the program, it does not necessarily relate the program in 
terms of the centrality issue (University mission or goals).
I.  B.  Program Purpose & Overview:  Program Mission, Goals, & Accomplishments

Strengths:

1.         The program is fully accredited by the National Association of Business Teacher   

Education, and holds DPI and NCATE accreditation without exceptions, and is housed in the fully AACSB accredited College of Business and Economics.   
Accreditation by many institutions speaks well of the program’s standards.  
2.         The mission of the program coincides with the missions of the College of Business and 
Economics and the College of Education.
3.         Interdisciplinary input between the College of Business and Economic and the 
Curriculum and Instruction Dept. in the College of Education through the  Teacher 
Education Committee (TEC) in the support of the University’s goals of providing the 
highest level of education as possible.   

4.         Program is undergoing active revision and maintenance with particular attention to maintaining external standards.  Currency is thus presumably high.

5.
Program success as demonstrated by graduate placement, 100% pass rates on the Praxis 
II exams (students must pass the exam before they are allowed to student teach; repeated 

efforts are allowed), and awards to both the program (National program of Excellence) and affiliated 
student organizations.
6.
The program uses “learner-centered” processes paired with professional experiences to 
meet goal of “high quality, practitioner-oriented programs.”
7.
Five bullet-pointed graduate goals with clear explanation of how the program helps graduates meet them.

8.
Coherent responses to the need for more clear goals and strategic plans are explained 

 clearly.

Weaknesses:  
1. Articulation of specific program goals still seems to be a challenge. The program 
professes to support the Graduate Studies mission, including “programs that use 
knowledge and skills acquired through baccalaureate degrees as a foundation for 
advanced preparation,”  but doesn’t provide evidence of the “value-added” for attainment 


of the Master’s degree.  
2.        Program has made limited success in implementing changes based on previous A&R.

II. A.  Academic Assessment:  Curriculum

Strengths:

1. 
Program able to maintain a curriculum that supports three degree options, including dual 
certification for both business and marketing, which seems to be a unique advantage of 
this program.

2.
“High standards” for students to learn about education and 30 units of business content, 
plus other requirements (e.g., passing the “PPST,” 2.75 GPA min, working with kids, and 
the B&ME Praxis II exam). 

3.         Content requirements match with the knowledge required in the field, as demonstrated by 
100% Praxis II pass rate.

4.         Students enrolling in the program are updated on current initiatives (e.g., by the Dept of 
Public Instruction, National Business. Education Association).
5.         The requirements for graduate students are very clear in the dual-listed classes  
6.          Program complements existing courses of study at the undergraduate level.  

7.         Course content is being changed to emphasize computer knowledge and use.

8.         Goal of research for students met via assignments built into the curriculum (p. 6)

9.         External praise suggests success from the WI school districts for the programs business 
and technology curricula.

Weaknesses:  
1.
Not all dually-listed courses have creative project opportunities for graduate students- 
some require just a paper.

2.
No described link between curriculum and programmatic goals or, more importantly, 
program development/revision.

3.         The research project that is integrated into three courses does not culminate in a final 
research paper or thesis.
II. B.  Academic Assessment:  Assessment of Student Learning

Strengths: 
1.
 Program has clear learning goals and has identified where those will be assessed.  This 
responds to a major concern of the last A&R.

2.         Overall assessment techniques are comprehensive, thorough, and supported by the 
Wisconsin Model Academic Standards for Business and Marketing.
3.
All MS-BE options require a capstone course (ITBE 762).  Plus this, the student must 
choose between a written exam or a thesis.  The course plus one of these options helps 
prepare them to meet the “PI-34” standards, the same standards for entry into 
Professional Education.  The dept will use these components plus the students’ portfolios, 
their PPST score and Praxis II exams to assess student learning (p. 13).

4.        More specifically, students are “assessed by proficiency exam scores, performance tests 
(such as troubleshooting and optimizing a PC, designing and implementing a local or 
wide area network, and training others on a specific topic), and other classroom 
assessment tools.”
5.         Clearly listed assessment traits and clear assessment measures (e.g., surveys and 
interviews).  The exit interview includes the question, “How prepared are you to teach?”

6.
Per the recommendation of the last A&R process, the program has established an 
Advisory Board. 
7.
In June 2006, follow-up studies of recent graduates, an employer survey, and an advisory 
committee were started.  
Weaknesses:  
1.         The self-study lists five subject matter, cognitive development, and skill objectives in the 
assessment of student learning.   However, given the data in this section of the self-study, 
the program provides scant evidence that there is an assessment plan in place to 
determine to what extent students are meeting the five objectives.   Vague descriptions of 
assessment techniques (e.g., 
“proficiency exam scores,” “performance tests,” follow-up 
“surveys,” etc.) are included for each of the five learning objectives, and many are 
phrased in future terms (“the program will….”), which suggests that they are not 
currently being used to assess students’ learning.    
2.         The program doesn’t link the objectives with program coursework, so no information is 
included to indicate which courses students take in order to meet which objectives.  
Moreover, the 
self-study doesn’t address how proficiency exam scores, performance 
tests, other classroom assessment tools, and sub-scores on Praxis II relate to each one of 
the five learning outcomes identified by the 
program   Appendix D, which shows the list  

linking courses to learning objectives, lists the ten Wisconsin Teacher Standards (PI-34), not the Wisconsin Model Academic Standards for Business and Marketing, and the only course number that’s complete is ITBE 447, due to way in which the chart was copied.
3.         There is evidence that the curriculum has changed during the review period. However, 
there is no evidence of a method or plan to review, consider, and use assessment data to 
make changes in the program.  If assessment data has been used to make these changes, 
these links, and the evidence supporting these links, need to be made clear.
4.         Direct assessment data is lacking.  The only assessment data that’s reported consists of 
students’ perceptions (exit survey), and the reporting of this data doesn’t show the  

 differentiation between graduate and undergraduate students’ responses.

5.          While the program established an advisory board, based on a recommendation of the last 
Audit & Review, there is no evidence to suggest that the program is using the advisory 
board for assessment.  For example, meeting minutes from the first Advisory Board 
Meeting suggest that there is no consideration of assessment data or program change 
relevant to assessment data.           
III. A.  Student Recruitment, Retention & Graduation:  Trend Data

Strengths:
1.  

The interest in the program, as evident through the many inquiries from potential 



students, is promising for future program success.
2. 

 Providing students with a course checklist, ensuring that the classes will be available to 


them, and bundling courses to avoid students having to pay extra semesters of graduate 


fees are all helpful for making sure students stay on track and graduate without 


      unnecessary delays.
3.
Although graduate student recruitment has been limited, largely, to word-of-mouth with 
former students, the program is expanding its marketing efforts, including the 
development of several useful methods of tracking alumni that may aid in marketing, and 
would certainly aid in assessment efforts. 
Weaknesses:  
1.  

Seem to be dropping in FTE
III. B.  Student Recruitment, Retention & Graduation: Demand for Graduates
Strengths: 
1. The tracking methods for students for job and survey purposes as described in the self-
study have the potential for useful information for the program.
2.
The demand for teachers, the expected growth of job opportunities for teachers, and 
desire for dually-certified business and marketing teachers demonstrate a need for this 
program.  The employment opportunities for students in the program are excellent, 
according to the Wisconsin DPI Supply and Demand Report, particularly in this region of 
Wisconsin.  
3.
Two of the three MS-BE emphasis options are for teachers already employed. And “all 
graduates are able to move up the salary scale with an additional degree.”
4.
Placement rate for graduates is 100% unless students place location restrictions on their 
options. 

Weaknesses: 
1. Student recruitment efforts are minimal. 
2. Evidence is only anecdotal
III. C.  Student Recruitment, Enrollment & Graduation: Comparative Advantage

Strengths:  
1.
Program is the only one in UW-System offering a stand-alone business and marketing 
education masters.  The degree options are uniquely broad for this program.

2.         It’s rather unusual for programs here, but the program is located conveniently in a 
population dense part of the state. 
3.
Geographical location allows for ease of pulling diverse students as wells as speakers 
from Milwaukee, Madison, and other business professionals in surrounding areas. 

Weaknesses: 
1. 


IV. A.  Resource Availability & Development:  Graduate Faculty Characteristics

Strengths: 
1.
All faculty members have degrees in business and/or marketing and masters and doctoral 
degrees related to education and teacher education.

2.
Faculty all have experience in the field at the secondary level.

3.
Higher than average record of the hiring of women.
Weaknesses: 

1.

IV. B.  Resource Availability & Development:  Teaching & Learning Enhancement
Strengths:

1. Faculty involvement in organizations, at conferences, in presentations and seminars at the 
local, state, and national levels.
2. Officers and executive committee members of many organizations 

Weaknesses:
IV. C.  Resource Availability & Development:  Research & Scholarly/Creative Activities
Strengths:

1. Faculty are generally active in scholarly activities and professional service
2. All but one faculty publish regularly
3.
Students regularly publish with faculty.

4.
Dept and College budget allows for 1-2 graduate assistants per year.

Weaknesses: 
1. 20/80 rule seems evident; the greatest number of book reviews and books/software 
written by a few faculty.

2. No documentation of quality of publication

IV. D. Resource Availability & Development:  External Funding

Strengths:

1.
Some faculty members have attained sizable grants.
Weaknesses: 
IV. E.  Resource Availability & Development:  Professional & Public Service
Strengths:

1.  
Faculty level of involvement in organizations is high.
Weaknesses: 
1.

IV. F.  Resource Availability & Development:  Resources for Students
Strengths:

1.  
Program offers funds for travel to attend professional conferences through professional 
student organizations and departmental allocations.
2.
Students can earn scholarships, join student organizations, publish with faculty, and participate in teaching internships (rather than student teaching placements). 
3.
Graduate students can complete their student teaching experience in an overseas location.  

4.
Advising and pre-advising systems afford significant student contact. 
5.
The program is able to fund graduate assistantships. 
6.
Adequately stocked computer labs in Carlson, and a room reserved specifically for grad 
students. 
7.        Field placements with cooperating teachers who have high standards for the graduate 
students.
8.         Networking and organization involvement opportunities for graduate students are 
abundant.

Weaknesses: 

IV. G.  Resource Availability & Development:  Facilities, Equipment, Library Holdings
Strengths:

1.  
Adequate number of computer labs, internet access, and other technological devices. 
Adequate facilities (computer etc) and adequate library funds
Weaknesses: 

1.

Other:

Strengths:

1.

Weaknesses:  
1.
Some appendices are missing or are 
incomplete; information is reported multiple times; 

and at times, text didn’t match the heading/category under discussion.
Comments/Questions: 

Recommended Actions

1. 
Continue to tighten up articulation of itemized goals at the program level and base 
program review on them.  

2. 
Continue to work on academic assessment, with developing an assessment plan with specific emphasis in collecting data unique to the graduate 
experience, ensuring that the data collected links to the program-level learning 
outcomes, and making sure that regular review of the data leads to programmatic changes and improves that are, at least part of the time, linked to assessment information.  

3.
Continue to implement direct assessment efforts, such as the portfolio processes, or the development of a synthesis project completed in a capstone course—an artifact that would likely allow the program to engage in direct programmatic assessment directly related to its learning outcomes.  

4.          Explore alternative delivery systems such as distance education and on-line courses, in order to meet the needs of students in the program and the demand for graduates from this program.
5.          Continue to collaborate with faculty in the College of Education to maximize the use of resources, faculty expertise, etc.  to support the program.

Recommended Result





Continuation without qualification.

    X   Continuation subject to minor concerns.





Continuation subject to annual reports to the Associate Vice Chancellor for Academic Affairs and College Dean on progress remedying deficiencies until noted deficiencies are corrected.





Withhold recommendation for continuation, place on probation, and require another complete audit and review within 1 - 3 years at committee's discretion.





Withhold recommendation for continuation, place on probation, recommend placing in receivership within college, and require another complete audit and review within 1 - 3 years at committee's discretion.





Non-continuation.
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